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About Us: 

Bonafide Research is a distinctive and contemporary market research and consulting firm with an unparalleled level of resilience and integrated approaches. We are 

determined to unearth the best market opportunities and foster efficient information for your business to thrive in the market. We endeavor to provide appropriate 

solutions to complex business challenges and initiate an effortless decision-making process. Bonafide Research scoops out precise data and actionable insights into research 

reports on B2B emerging companies which impact worldwide revenues. We delve into current and future trends in your industry and help you leverage the knowledge to 

ensure optimum growth in the market. Apart from Fortune 500 companies we also aid small and medium-sized enterprises, to remain at the vanguard of the market. The 

market data included within our reports are gathered through wide and reliable secondary sources and our in-depth interviews with the key players in the market. We 

leverage our state-of-the-art technological and analytical tools, along with the expertise of our analysts and consultants, to help you easily grasp the expansive market data 

and aid you in formulating industry and business strategies, which ensure that you emerge as a leading force in your field. 
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History & Services 
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License Options 

 
The electronic or hard copy of this report bears an underlying contractual agreement between Bonafide Research and the buyer. The complete or part of the content of the 

report cannot be shared or made available to other persons, other divisions, subsidiaries of same company or other companies. The reproduction or redistribution of the 

report in any manner is strictly prohibited without the prior permission of Bonafide Research. In case the purchaser wishes to share the content of the report with other 

members or departments of company, the license type of the report should be upgraded depending upon the sharing requirement. Additional copies for this report may 

also be order at discounted price for use by addition readers/users.  
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Key benefits: 
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1 Research Methodology 

Research Process      

   

 



 

This product is licensed and not to be photocopied                                   @Bonafide Research & Marketing Pvt. Ltd                                 13 | P a g e  

1.1 Secondary Research 

Based on the understanding of requirements, we conducted secondary research through synthesis of existing publications across the web to gather meaningful insights on 

the current situation of the market, technological developments, and any other market-related information. A broad array of secondary research includes but is not limited 

to: 

 

Analyst first shortlists the market intelligence sources and starts data collection and aggregation. By this stage, we obtain important information about the top companies, 

market classification and Segmentation according to industry trends to the bottommost level, and key developments related.   
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1.2 Primary Data Collection 

  

Spread of Interviews: Interviews spread across 

regions based on share in the market. 

Respondents: Interviews covering varying profile of 

experts across entire value chain. 

Blind/open interviews: Blind interviews without 

revealing the sponsor of the study. 

Inputs Collected: Raw data and intelligence, market 

insights, dynamics and other validation level inputs. 

 

 

UAE Saudi Arabia South Africa Qatar
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1.3 Market Formation & Validation  

The market is analyzed based on combined Approach (Top-down and Bottom-up), various recommended statistical methods to derive market sizing, segmenting, and 

market estimation process to ensure that data is accurate and reflects trends.  
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Revenue Based Approach: In addition to global players, we identify key players in major countries based on desk research, service portfolio, product offerings, and primary 

interviews with key stakeholders across the ecosystem. The revenues of key market players are extracted and estimated based on their annual reports, paid secondary 

sources, product portfolios, key developments, and geographical presence. Then we start segmental revenue estimations (% share of total revenue) based on the product 

type, product, pricing & marketing strategies, product development & deployment, end-user, investment made, R& D, and M&A, for each market player estimated the 

market share of key players in the market and calculated the sum of the market values of key market players and other companies to arrive at the total market. 

Product Based Approach: We consider country-level market potential for the product and estimate its current adaptation to the market. List the product offerings of 

various players and calculate the average selling price (ASP) based on features; price, availability, distribution channel, and so on. We estimate units sold based on sub-

segments and multiply the same with ASP. Aside from numerical Figures, we take into account country-level macroeconomic data, sector investment, R&D activities, 

mergers and acquisitions, policy and regulatory parameters, market dynamics, and trends for each country. We estimate the same for all the major countries to derive the 

regional market and then the global market. 

Validation: Once we have the market estimation, we cross check the same via a combination of economic tools, data analysis models, association data, and our internal 

database of cross-industry and cross-country data. We are experienced enough to address any questions regarding the target market as we have completed many studies in 

those regions and we can use our cross industry and cross country data. Our multidisciplinary team of in-house subject matter experts understands the industry scenario 

better and points out the emerging market patterns.  

Forecasting: Once the historic and current data have been finalized, we start forecasting using our extensive database of microeconomic and sector-specific data. The initial 

base line forecasts are generated with the most recent market data using various recommended statistical methods. After the initial baseline forecast, all the future events 

and assumptions are based on extensive primary and secondary research. This process of revision was done in two phases for authenticity of the data and negligible errors 

in the report. 

Our research goes beyond the process of gathering information; rather, it is also about finding answers to unanswered questions as part of discovering and/or creating new 

knowledge.  
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1.4 Report Writing, Quality Check & Delivery 

The report writing process starts with the profiling of the major companies of the industry. Post this; the bifurcated data are plotted in accordance of the report 

requirements, which is explained by our content team with validated supporting explanations. Our team takes the utmost care to identify the upcoming trends & dynamics 

which are discussed in detail. We do not only document information, but also recommend the course of action for our clients. The report ends with the drafting and 

preparing competitive landscape, a crisp executive summary and publishing of the marketing segments. 

Quality Check: At the beginning, our in-panel QC validation ensures that it compliance with analytical guidelines, quality guidelines, presentation guideline and client 

specific guideline. Other than this, to ensure the best quality of report being delivered, our quality checking team would review the report and make sure for that our client 

gets the unique report as per their requirement. Experts help in checking accuracy of the data and channelizing the representation skills of the analyst to make sure it can 

be easily understood by our customers and fulfills the clients’ requirements. Our industry experts can point out the emerging market patterns and help us validate our 

findings further cross-validated with published sources. After quality check, a final review of the report was done to look after the presentation, formatting and to recheck if 

all the requirements of the clients were addressed.  

 

The next phase remains dispatch of the report to the client. However, if we missed any portion we allow 10% customization to each of our client. Moreover, we provide 16 

hours post-sales support which allows our client to resolve their questions if any.   
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2 Market Structure 

2.1 Market Considerate 

 

  

Historical Year 2018 Base Year 2023 Estimated Year 2024 Forecast Year 2029 

By Stationery Products  

• Paper-based products 

• Writing instruments 

• Art & craft products 

• Others 

By Paper-Based Products 

• Notebooks and Notepads 

• Printing Paper 

• Diaries and Journals 

• Loose Leaf Paper 

• Others 

By Writing Instruments  

• Writing Pen 

• Pencil  

• Highlighters & Markers  

• Others 

By Arts & Crafts  

• Painting and Drawing 

• Paper Crafts 

• Kids Crafts 

• Arts and Crafts Tools 

• Others 
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2.2 Assumptions 

PARAMETERS ASSUMPTIONS 

Economic stability A positive economic climate is assumed to continue through 2028F. The growing economy is estimated to attract key companies 
to the market and increase spending. While forecasting the market outlook, no macroeconomic collapses or recessions are 
predicted in the global economic landscape. 

Exchange Rate The average USD exchange rates of all the foreign currencies have been considered as of 2020. Bonafide Research assumes that 
the fluctuation of the USD value will not be significant enough to affect the projections to a notable extent. Market forecasting 
was carried out under the assumption that the value of the USD ($) is likely to remain constant during the forecast period. 

Political Stability While arriving at the market size, the global political environment was assumed to remain stable by 2028F. 

Data Authenticity The qualitative analysis conducted from the quantitative data arrived at is solely based on the understanding of the market and 
its trends by the team of experts involved in making this report. Regional trends and dynamics are assumed for the derivation of 
market size at regional levels. Due to the data triangulation process of multiple methodologies and approaches, the final 
estimates are a weighted average of each approach. Revenues and segment-specific information were derived from the annual 
reports of the respective companies. 

Pricing Trend Inflation was not considered for pricing. The values are rounded off at subsequent levels. Prices have been assumed to be 
constant during the forecast period. 

General Assumptions  
 

There will be no drastic changes in the market scenario during the forecast period. There will be no huge changes in regulations 
that have a huge impact on the industry. 

2.3 Limitations 

PARAMETERS LIMITATIONS 

Primaries by Key Player  
The quantitative information for some of the market segments is kept confidential by industry players. Hence, qualitative 
insights gathered during the course of the study have been used to arrive at the market size. 

Primaries by Region 
At times, there are limited numbers of industry experts available. In these cases, the market size is derived on the basis of 
weighted averages assigned based on the qualitative insights from industry experts and typical market trends. 

Company Revenue Some companies in the market are privately owned, and their revenues are not available in the public domain. 

Company Developments Company developments not reported in the public domain are not included in the report. 
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2.4 Abbreviations 

PARAMETERS ABBREVATIONS 

GCC Gulf Cooperation Council 

SIA Stationery Industry Association 

FMCG Fast-Moving Consumer Goods 

OHS Office and Home Supplies 

SME Small and Medium Enterprises 

PPE Paper Products and Equipment 

WPS Writing and Printing Stationery 

AFCFTA African Continental Free Trade Agreement 

IDC Industrial Development Corporation 

EOS Egyptian Organization for Standardization and Quality 

VAT Value-Added Tax 

FSC Forest Stewardship Council 

PEFC Programme for the Endorsement of Forest Certification 

NEMA National Environment Management Authority 

2.5 Sources 

SECTIONS SOURCES 

Market size (Value) 
• Company Financials  
• Magazines  & Journals  
• Press Releases  
• Paid Databases, and Bonafide Research`s Data Repository 

Revenue of Companies • Annual Reports  
• Company Websites  
• Public Databases 

 

Qualitative Information  
(Market Dynamics, Market Trends) 

• Company Websites  
• Annual Reports  
• Press Releases, Bonafide Research `s Data Repository 
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2.6 Definitions 

DEFINITIONS IMAGE DISCRIPTION 

Paper-based products 

 

Paper-based products refer to items primarily made of paper or similar materials that 
are used for writing, printing, drawing, packaging, and other purposes. These include 
notebooks, diaries, notepads, sticky notes, envelopes, paper folders, and more. These 
products are essential for various tasks in both personal and professional settings. 

Writing instruments 

 

Writing instruments are tools used for writing or drawing. This category includes a 
variety of products such as pens, pencils, markers, highlighters, fountain pens, 
ballpoint pens, gel pens, mechanical pencils, and more. They are used for various 
purposes like taking notes, drafting, sketching, and highlighting. 

Art & craft products 

 

Art & craft products encompass a wide range of materials and tools used for creative 
activities, including painting, drawing, sculpting, crafting, and other artistic endeavors. 
This category includes items like paints, brushes, colored pencils, crayons, 
sketchbooks, craft paper, glue, scissors, and other supplies that facilitate creative 
expression and artistic projects. 

Others In the others category, Calculators, Pouch & compass box, Eraser & sharpener, Desk organizer (Pen Holder, File tray), Rulers and 
Measuring Devices, Pin & Clips, Rubber bands, Punching machine, Dusters, Oddy Number stamps & Stamp pads are included.  
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3 Economic /Demographic Snapshot 

Table 1: Top 10 Counties Economic Snapshot 2023 

Particulars United States China Japan Germany UK India France Italy South Korea Canada 

GDP (Current Prices, US Dollars, Billion) 25463 17963 4231 4072 3071 3385 2783 2010 1665 2140 

Annual GDP growth rate 2.10% 8.00% 2.36% 3.05% 6.76% 8.40% 6.00% 5.77% 2.60% -5.30% 

GDP Share of World Total (PPP % in GDP) 24.08 15.12 6 4.56 3.26 3.28 3.19 2.4 1.89 2.04 

GDP Per Capita (Current Prices, US Dollars) 62867 11560 36032 43032 47232 2085 38914 32903 33645 44910 

Inflation, GDP deflector (annual %) 1.8 0 2.1 1.9 0.5 3.3 0.6 0.9 1.3 0.8 

Inflation (Average Consumer Price Change %) 3.2 0.1 3.3 6.1 6.8 6.83 4.8 5.53 3.4 3.3 

Inflation (End of Year change %) 3.2 0.1 3.3 6.1 6.8 6.83 4.8 5.53 3.4 3.3 

Total Government Net lending/Borrowing (% of GDP) -15.6 0 0 0.9 -1.9 -2.3 -3 -1.6 0 0.8 

Agricultural value added (% of GDP) 1 7.3 1 1.1 0.7 16.62 1.8 2 1.59 1.7 

Industry value added (% of GDP) 19.3 30 28 27.1 18.2 27.7 17.7 20.9 32.6 24 

Services value added (% of GDP) 77.6 52.8 69.9 62.7 71 48.6 70.3 64.8 58.2 67.7 

Population (in Millions) 340.00 1425.7 123.29 83.29 67.74 1428.6 64.76 58.87 51.78 38.78 

Total land area (in km square) 9.834 9.597 0.377 0.357 0.242 3.287 0.543 0.301 0.1 9.985 

Population Density (people per sq. km of land area) 36 153 347 240 281 464 119 206 527 4 

Majorly aged in population  in years) 25 to 29 25-59 60+ 40-59 50-54 15-64 15-19 45-54 15 to 64 10-14 

Gross National savings (% of GDP) 18.00 45.20 25.50 26.90 16.80 28.90 21.80 21.30 36.00 20.38 

Urbanization rate 83% 65% 94% 77% 85% 36% 84% 72% 82% 81% 

Rural area rate 17.34% 38.57% 8.22% 22.55% 21.30% 65.07% 19.02% 28.96% 8.20% 18.44% 

Literacy rate 86% 95% 99% 99% 99% 69% 99% 99% 97.97% 99 

Poverty rate 13.40% 0.60% 15.70% 15.90% 23% 20.80% 8.30% 9.40% 15.00% 10.10% 

Internet usage 90.80% 70.40% 92.70% 88% 92.52% 50% 89% 73.93% 92.00% 95.60% 

Technology usage 93% 70.40% 93.30% 90% 96% 50% 83% 60% 88.00% 94% 

Annual Environmental growth 1.80% 10.60% 10.50% 2.10% 9.90% 7.70% 6.80% 0.80% 2.04% 1.60% 

Military expenditure (% of GDP) 3.7 1.8 1 1.1 2 2.5 1.9 1.2 2.8 1.4 

Merchandise trade (% of GDP) 20.90 35.70 28.60 70.80 37.10 38.50 44.10 47.30 59.80 48.93 
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Imports of goods and services (% of GDP) 16.50 18.10 18.00 39.30 28.70 26.00 30.80 26.70 32.80 31.00 

Exports of goods and Services (% of GDP) 13.60 21.40 17.40 46.90 27.20 23.00 29.70 29.70 36.40 29.00 

FDI, net inflows (BOP, Current US$ billions) 302199 187169 39932 67619 2236 50610 57482 31185 9634 45087 

Life expectancy rate 79.11 77.47 85.03 81.88 81.77 70.42 83.13 84.01 83.5 82.96 

GDP per capita PPP (USD) 64703 18188 41641 53560 46831 7096 46020 43788 45467 48955 

AGR (%) 2.6 6.3 1.6 -0.2 0.4 7.8 1 0.4 0.9 1.12 

% Share from Construction 17.9 39.9 28.8 26.7 17.9 25.6 17.4 23 31.8 24.1 

% Share from Manufacturing 11 27.7 20.48 18 8 13.32 9 14 25.63 9 

% Population Growth Rate 0.5 -0.02 -0.53 -0.09 0.34 0.81 0.2 -0.28 -0.06 0.85 

% World Share 4.23 17.72 1.53 1.04 0.84 17.76 0.8 0.73 0.64 0.48 

House Hold Size 2.52 3.32 2.33 1.19 2.4 4.57 2.22 2.4 2.53 2.45 

Median Age 38.5 38.4 48.6 47.8 40.6 28.7 41.7 46.5 43.2 41.8 

Consumer Price Index 306 103 106 118 131 186 119 120 112 158 

Inflation Rate 3.2 0.1 3.3 6.1 6.8 6.83 4.8 5.53 3.4 3.3 

Interest Rates 6.95 6 4.25 3.68 7.5 18 1.74 4.225 3.75 4 

GDP (Current Prices, US Dollars, Billion) 25463 17963 4231 4072 3071 3385 2783 2010 1665 2140 

Annual GDP growth rate 2.10% 8.00% 2.36% 3.05% 6.76% 8.40% 6.00% 5.77% 2.60% -5.30% 

Source: World Bank 

Other prominent countries such as Russia, Brazil, Australia, Spain, Mexico, Saudi Arabia, Argentina, UAE, South Africa and Columbia are taking active participation in overall 

growth.   

Table 2: Economic Snapshot of Other Prominent Countries 2023 

Particulars Russia Brazil Australia Spain Mexico Saudi Arabia Argentina UAE Africa Colombia 

GDP (Current Prices, US Dollars, Billion) 2240 1920 1675.42 1398 1414 1108 633 508 - 344 

Annual GDP growth rate -3.00% -4.10% -6.70% -10.80% -8.30% -4.10% -9.90% -6.10% -6.40% -6.80% 

GDP Share of World Total (PPP % in GDP) 1.95 2.54 1.64 1.62 1.42 0.85 0.79 0.47 0.43 0.39 

GDP Per Capita (Current Prices, US Dollars) 10079 8831 60443.11 27435 9756 21069 12932 45321 - 6858 

Inflation, GDP deflector (annual %) 0.9 4.8 1.8 1.1 2.9 -7.9 39.9 -8.4 5.3 1.4 

Inflation (Average Consumer Price Change %) 5.2 4.61 6 2.6 4.64 2.3 113 2.05 - 0.1 
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Inflation (End of Year change %) 5.2 4.61 6 2.6 4.64 2.3 113 2.05 - 0.1 

Total Government Net lending/Borrowing  2.3 -5.4 -0.2 -2.6 -2.1 -4.5 -3.9 1.1 -5.2 -2.8 

Agricultural value added (% of GDP) 3.9 6.8 2.8 2.4 4.1 2.41 6.4 1.13 - 8.3 

Industry value added (% of GDP) 29 17 25.5 20.4 29.7 39.4 23.3 40.9 23.4 23.9 

Services value added (% of GDP) 54 58.9 64.4 67.7 58.8 39.2 53 51.6 - 54.8 

Population (in Millions) 144.45 216.42 26.43 47.519628 128.45557 36.94703 45.773884 9.52 - 52.0852 

Total land area (in km square) 17.13 0.576 7.892 0.357 1.973 2.15 2.78 0.083 17.84 1.143 

Population Density  9 25 3 94 66 16 17 118 49 46 

Majorly aged in population  in years) 15-64 25-54 30-34 15-64 15-64 below 30 15 to 64 25-54 5 to 9 15 to 64 

Gross National savings (% of GDP) 25.97 15 24 22.68 21.28 25 19 28.5 15 14 

Urbanization rate 75% 88% 86% 80% 88% 83% 94% 94% - 81% 

Rural area rate 25.00% 13.43% 28.00% 19.19% 19.27% 16.00% 8.00% 13.00% 33.00% 19.00% 

Literacy rate 100% 90% 99% 98% 93% 94% 98% 90% - 93% 

Poverty rate 13% 19.60% 0.70% 22% 44.00% 12.70% 35.40% 19.50% 18.70% 34.00% 

Internet usage 85.00% 61.00% 88.00% 84.00% 65.00% 64.70% 36.06% 93.00% 82.50% 51.80% 

Technology usage 85% 73.19% 85.00% 96% 70% 88.00% 93.10% 96.00% 85.00% 65.00% 

Annual Environmental growth 2.95% 2.10% 1.23% 1.00% 4.00% 6.40% 2.60% 11.30% 8.50% 6.80% 

Military expenditure (% of GDP) 0.043 1.4 2.1 0.0363 6.61 8.4 0.8 5.6 1.1 3.4 

Merchandise trade (% of GDP) 38.6 26 34.8 49.3 75.5 44.5 25 151.9 50.6 27.4 

Imports of goods and services (% of GDP) 20.6 15.5 20.1 29.1 38 24.3 13.6 70.9 23.3 20.1 

Exports of goods and Services (% of GDP) 25.5 16.9 24 30.60% 40.2 26.3 16.6 96.8 27.8 13.5 

FDI, net inflows (BOP, Current US$ billions) 31974 69174 40197.03 14813.33 29400.5 4562.57 6663.06 13787 5116.1 13989.8 

Life expectancy rate 72.99 76.57 83.94 83.99 75.32 75.69 77.17 77.97 64.88 77.87 

GDP per capita PPP (USD) 27584 15093 * 39834 19547 50023 22447 74299 - 15652 

AGR (%) 4.9 3.4 2.2 1.8 3.6 1.2 1.3 8.5 - 0.3 

% Share from Construction 32.8 20.7 7.4 20.8 32.1 53.3 23.4 47.5 - 26.7 

% Share from Manufacturing 13 11 5.8 12 19 14.68 15 10.37 - 12 

% Population Growth Rate -0.19 0.52 1 -0.08 0.75 1.48 0.58 0.8 - 0.41 

% World Share 1.8 2.69 0.11 0.59 1.6 0.46 0.57 0.12 - 0.65 

House Hold Size 2.58 3.31 2.55 2.69 3.74 5.2 3.26 6.3 - 3.53 
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Median Age 40.3 33.2 37.5 43.9 29.3 30.8 32.4 38.4 - 31.25 

Consumer Price Index 242 6683 134 113 130 110 1818 105 - 135.39 

Inflation Rate 5.2 4.61 6 2.6 4.64 2.3 113 2.05 - 0.1 

Interest Rates 9.5 4.1 2.36 4 16.5 11.25 -0.01 4.25 - 4.25 

GDP (Current Prices, US Dollars, Billion) 2240 1920 1675.42 1398 1414 1108 633 508 - 344 

Annual GDP growth rate -3.00% -4.10% -6.70% -10.80% -8.30% -4.10% -9.90% -6.10% -6.40% -6.80% 

GDP Share of World Total (PPP % in GDP) 1.95 2.54 1.64 1.62 1.42 0.85 0.79 0.47 0.43 0.39 

GDP Per Capita (Current Prices, US Dollars) 10079 8831 60443.11 27435 9756 21069 12932 45321 - 6858 

Inflation, GDP deflector (annual %) 0.9 4.8 1.8 1.1 2.9 -7.9 39.9 -8.4 5.3 1.4 

Inflation (Average Consumer Price Change %) 5.2 4.61 6 2.6 4.64 2.3 113 2.05 - 0.1 

Inflation (End of Year change %) 5.2 4.61 6 2.6 4.64 2.3 113 2.05 - 0.1 

Total Government Net lending/Borrowing  2.3 -5.4 -0.2 -2.6 -2.1 -4.5 -3.9 1.1 -5.2 -2.8 

Agricultural value added (% of GDP) 3.9 6.8 2.8 2.4 4.1 2.41 6.4 1.13  8.3 

Source: World Bank 
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In the Table below different exchange rates are shown for converting Foreign Currencies into US Dollars to further refer it into report.  

Table 3: Average Exchange Rates for Converting Foreign Currencies into U.S. Dollars 

Country Currency 2018 2019 2020 2021 2022 2023 

Argentina Peso 15.4 17.2 28.2 48.2 70.6 95.1 

Australia Dollar 1.4 1.4 1.3 1.4 1.5 1.3 

Brazil Real 3.6 3.3 3.7 3.9 5.2 5.4 

Canada Dollar 1.4 1.4 1.3 1.3 1.3 1.3 

China Yuan 6.9 7 6.6 6.9 6.9 6.5 

Euro Zone Euro 0.9 0.9 0.8 0.9 0.9 0.8 

India Rupee 70 67.8 68.4 70.4 74.1 73.9 

Japan Yen 113.1 116.7 110.4 109 106.7 109.8 

Mexico Peso 19.4 19.7 19.2 19.2 21.5 20.3 

Russia Ruble 69.7 60.7 62.8 64.7 72.3 73.7 

Saudi Arabia Riyal 3.9 3.9 3.8 3.8 3.8 3.8 

South Africa Rand 15.3 13.9 13.3 14.4 16.5 14.8 

South Korean Won 1211.1 1178.6 1100.6 1165.7 1179.2 1144.9 

United Arab Emirates Dirham 3.8 3.8 3.7 3.7 3.7 3.7 

United Kingdom Pound 0.8 0.8 0.8 0.8 0.8 0.7 

Source: Internal Revenue Service, United States federal Government 
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4 Global Stationery Products Market Outlook 

4.1 Market Size By Value  

 
Source: Bonafide Research 

Figure 1: Global Stationery Products Market Size By Value (2018 to 2029F) (in USD Billion) 
 

Key Take Ways   

 The global stationery products market is projected to reach market size of USD 219.55 Billion by 2029 with 5.45% CAGR by 2024-29. With the rise in global literacy rates 

and growing investment in education, especially in developing countries, the demand for essential stationery products like notebooks, pens, and pencils is increasing. 

Also, the rise of online shopping platforms has made stationery products more accessible to consumers worldwide. 

 The growing popularity of creative hobbies like journaling, scrapbooking, and DIY arts and crafts is boosting demand for specialty stationery items, including colored 

markers, specialty papers, and calligraphy tools. Companies are increasingly using personalized stationery as part of their branding efforts and corporate gifting 

strategies. This includes custom notebooks, pens, and planners with corporate logos, driving demand in the premium and customized stationery segments. 
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4.2 Market size comparison for sub-categories 

 Table 4: Global Stationery Products Market Size comparison for sub-categories (2023 & 2029F) (In USD Billion) 
 Sub-category 2023 2029 CAGR (2024-29) 

By Paper-Based Products 

Notebooks and notepads 52.77 67.32 4.24% 

Diaries and journals 1.20 1.74 6.52% 

Loose leaf paper 1.30 1.81 5.73% 

Printing paper & copies market  13.60 19.37 6.17% 

Other paper-based products 6.00 8.27 5.54% 

 
By Writing Instruments 

Pen (ball point pen, gel pen, fountain pen, others) 17.30 24.16 5.86% 

Pencil (graphite pencil, mechanical pencil) 13.37 19.63 6.74% 

Highlighters & markers 1.70 2.64 7.77% 

Other writing instruments 1.30 1.97 7.23% 

By Arts & Crafts 

Painting and drawing 23.45 31.53 5.18% 

Paper crafts 4.00 5.81 6.53% 

Kids crafts 4.70 7.17 7.41% 

Arts and crafts tools 5.00 7.37 6.80% 

Other art & craft products 8.10 11.34 5.86% 

Others (Calculators, Pouch & compass box, Eraser & Pencil Sharpener, Desk 
organizer (Pen Holder,  File tray), Rulers and Measuring Devices, Pin & Clips , 

Rubber bands, Punching machine, Dusters, Oddy Number stamps & Stamp pads) 
6.92 9.43 5.41% 

 Source: Bonafide Research 
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5 Executive Summary 

Figure 2: Middle East & Africa Stationery Products Market Size (USD Billion) By Country, 2023 & 2029 

   
Source: Bonafide Research 

Key Take Ways 

  

 The Middle East & Africa Stationery Products Market was valued at USD 12.51 Billion in 2023 and is expected to reach a value of USD 17.30 Billion by 2029, at a CAGR of 

5.63% over the forecast period (2024-2029) due to rise in the demand for stationery products due to increasing government investments in education, especially in 

countries like Saudi Arabia, UAE, and South Africa. As literacy rates improve and more schools open, the need for notebooks, pens, and other essential educational 

supplies has skyrocketed, creating opportunities for local and international stationery manufacturers.  

 Based on the countries, South Africa is dominating the market with 14.87% share in 2023. The rising emphasis on local craftsmanship has led to a growing market for 

artisanal and handmade stationery, where consumers are seeking unique, culturally inspired products that reflect South African heritage and creativity.  
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Segmental Analysis 

Table 5: Middle East & Africa Stationery Products Market Snapshot, By Segmentation (2023 & 2029) (in USD Billion) 

Segments Sub-Segment 2023 (USD Billion) 2029 (USD Billion) CAGR (2024-2029) 

By Paper-Based Products 

Notebooks and Notepads 4.226 5.289 3.89% 

Diaries and Journals 0.090 0.125 5.83% 

Loose Leaf Paper 0.102 0.140 5.40% 

Printing paper & copies market 1.029 1.457 6.04% 

Others 0.821 1.103 5.09% 

 
By Writing Instruments 

Writing Pen 1.372 1.994 6.49% 

Pencil  1.030 1.567 7.32% 

Highlighters & Markers  0.133 0.215 8.39% 

Others 0.098 0.154 7.97% 

By Arts & Crafts 

Painting and Drawing 1.523 2.147 5.96% 

Paper Crafts 0.360 0.550 7.35% 

Kids Crafts 0.330 0.523 8.07% 

Arts and Crafts Tools 0.401 0.628 7.81% 

Others 0.468 0.662 6.01% 

Others 

Calculators, Pouch & compass box, Eraser & sharpener, Desk 
organizer (Pen Holder, File tray), Rulers and Measuring 
Devices, Pin & Clips , Rubber bands, Punching machine, 
Dusters, Oddy Number stamps & Stamp pads 

0.527 0.743 5.96% 

Source: Bonafide Research 
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Market Attractiveness Index 
Figure 3: Market attractiveness Index, By Region 2029 

 

The South African government has been prioritizing 

education through various reforms and 

investments aimed at improving literacy and access 

to quality education. Programs like the National 

School Nutrition Programme (NSNP) and various 

educational material distribution schemes have 

boosted demand for basic stationery products in 

schools across the country. With an emerging 

middle class and a growing number of 

environmentally conscious consumers, there has 

been a noticeable shift for premium stationery. 

Figure 4: Market attractiveness Index, By Segment 2029 

 

The demand for premium writing instruments, such 

as fountain pens and stylus pens, is increasing 

across the Middle East & Africa, particularly driven 

by corporate professionals and luxury seekers. In 

markets like the UAE and South Africa, writing 

instruments are viewed as status symbols and 

corporate gifting items, fueling demand for high-

end, branded products. The rise of DIY culture and 

creative hobbies, has led to a growing market for 

art and craft products.  
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6 Market Dynamics 
Table 6: Influencing Factors for Middle East & Africa Stationery Products Market, 2023 

 

Market Drivers 

 

Challenges 
 

 Influence of youth and education 

 Impact of urbanization 

 Hybrid work and stationery 

 E-commerce growth 

 Gift giving culture with seasonal trends 

 

 Price sensitivity 

 High competition 

 Short product lifecycles 

 Counterfeit and low-quality products  

Opportunity Restraints 
 

 Art and creativity 

 Premiumization 

 Interactive and educational products 

 Rising number of start-ups and businesses 

 Rise of innovative stationery solutions 

 

 Supply chain disruptions 

 Fluctuating raw material prices 

 Digitalization and paperless initiatives 

 Regulatory barriers  
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6.1 Market Drivers & Opportunities 

 Influence of youth and education: The focus on youth and education significantly drives the stationery market in the Middle East & Africa region through a combination 

of increasing enrollment rates, heightened investment in educational infrastructure, and a growing emphasis on diverse learning methodologies. As more students 

enroll in schools and universities, the demand for essential stationery items like notebooks, pens, and art supplies rises sharply, especially during peak seasons such as 

back-to-school periods when parents purchase supplies in bulk. Governments and private sectors are increasingly investing in education, leading to better-equipped 

classrooms and a greater emphasis on quality educational resources. This investment not only enhances the learning environment but also cultivates a diverse array of 

educational needs, such as STEM and creative arts programs, which create demand for specialized stationery products, including scientific calculators and sketchbooks. 

The cultural importance placed on education in many MEA societies further drives spending on high-quality stationery, as parents prioritize resources that they believe 

can enhance their children's academic success. Collaborations between stationery brands and educational institutions also pave the way for tailored products and 

promotional opportunities, boosting sales. Furthermore, the growing focus on skills development and vocational training highlights the need for practical learning tools, 

increasing the demand for items like technical drawing supplies and workbooks. 

 Impact of urbanization: As more people move to urban areas in the Middle East & Africa, there is an increase in the population density and a corresponding rise in 

demand for educational and office supplies. Urban centers often boast better access to schools, universities, and corporate offices, leading to a higher concentration of 

students and professionals who require stationery products. The growing middle class in urban areas also contributes to increased disposable income, allowing 

consumers to spend more on quality stationery items that enhance their productivity and creativity. Moreover, urbanization is associated with a shift towards modern 

lifestyles that prioritize efficiency and organization, leading to a greater demand for functional and aesthetically pleasing stationery products. This includes planners, 

organizers, and innovative writing instruments that cater to the needs of busy urban dwellers. In addition to that, social media and digital marketing are also more 

prevalent in urban areas, allowing brands to effectively reach their target audiences and promote new product offerings. Also, Middle East & Africa have a rich cultural 

heritage with a strong emphasis on calligraphy, traditional arts, and craft. This cultural significance drives a unique demand for stationery products like calligraphy pens, 

special inks, and art supplies, making it a unique driver for the market. 

 Hybrid work and stationery: The growth of the corporate sector and the adoption of hybrid work solutions are profoundly reshaping the stationery products market in 

the Middle East and Africa (MEA). As businesses expand and adapt to flexible work environments, there is an increasing demand for office supplies, including various 

stationery items. Employees working remotely often require their own supplies, thereby driving market demand. Additionally, the surge in remote work has accelerated 
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the growth of e-commerce platforms, making it easier for consumers and businesses to access a wide range of stationery products online. Sustainability is also 

becoming a crucial consideration, with many corporations focusing on eco-friendly stationery items as part of their corporate social responsibility initiatives. This has 

encouraged manufacturers to develop products that are not only functional but also environmentally friendly. Innovations in stationery are also on the rise, with an 

emphasis on ergonomic designs, multifunctional products, and tech-integrated stationery that meet the needs of a hybrid work environment. Furthermore, the demand 

for collaborative tools such as planners, whiteboards, and notepads that facilitate teamwork has increased as remote collaboration becomes more common. This 

growth in the corporate sector, alongside the rise of remote learning in educational institutions, contributes to a diverse and dynamic market landscape. 

 Multi-purpose stationery: Multipurpose stationery is becoming a pivotal force in driving the stationery products market in the Middle East and Africa (MEA), 

particularly as the landscape of work and education evolves. As hybrid work environments gain traction, there's a heightened demand for stationery that can perform 

multiple functions, helping to streamline workflows and reduce clutter in both home and office settings. Products like multifunctional pens that include styluses, 

notebooks that integrate planners and calendars, and organizers that double as storage solutions are increasingly sought after. This versatility not only enhances user 

efficiency but also appeals to corporate buyers looking to optimize their procurement processes. Moreover, the appeal of multipurpose stationery extends beyond 

functionality; it also caters to aesthetic and lifestyle preferences. As more people seek to personalize their workspaces, products that combine utility with design like 

stylish planners that offer both organization and visual appeal are gaining popularity. This trend attracts a diverse demographic, from students to professionals, further 

expanding the market reach. 

 E-commerce growth: The convenience of online shopping allows consumers to easily access a wide range of stationery items from the comfort of their homes, which is 

particularly appealing in a region where busy lifestyles are prevalent. This shift has led to an increase in demand for various stationery products, as consumers can 

effortlessly compare prices, read reviews, and find specific items that suit their needs. Moreover, the e-commerce boom has opened up new distribution channels for 

stationery manufacturers and retailers, enabling them to reach a broader audience without the overhead costs associated with physical storefronts. This accessibility 

has fostered competition, encouraging businesses to enhance their product offerings and improve customer service, ultimately benefiting consumers through better 

prices and more diverse options. In addition, the rise of remote work and online education during recent years has contributed to a surge in stationery consumption, 

with individuals and organizations seeking out essential supplies for home offices and virtual learning environments. E-commerce platforms have become essential for 

meeting this demand, providing a convenient way for consumers to stock up on everything from pens and paper to organizational tools. The digital marketing strategies 
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employed by e-commerce companies also play a crucial role in driving sales. Targeted advertising, social media promotions, and influencer partnerships help create 

awareness and interest in stationery products, leading to increased online purchases. 

 Gift giving culture with seasonal trends: Seasonal trends play a significant role in driving the stationery products market in the Middle East and Africa (MEA) by 

influencing consumer purchasing behavior and demand patterns throughout the year. One of the most impactful periods for stationery sales is the back-to-school 

season, typically occurring in late summer. Parents and students prepare for the academic year by purchasing essential supplies such as notebooks, pens, backpacks, 

and other stationery items. Retailers often launch targeted marketing campaigns and promotions during this time to capitalize on heightened demand, leading to 

increased sales. Major holidays, such as Eid, Christmas, and other regional festivities, drive consumer spending on stationery products. Gift items, decorative stationery, 

and themed products become popular during these periods, as individuals and businesses seek to celebrate with unique and personalized items. This seasonal demand 

encourages retailers to stock seasonal products, creating opportunities for sales growth. Many businesses in the MEA region operate on a fiscal year that may end in 

December or March, leading to a surge in demand for organizational tools, planners, and office supplies. Companies often look to refresh their supplies and invest in 

products that aid in planning and productivity, driving sales of stationery items that support these needs. Retailers often implement seasonal promotions, sales events, 

and discounts to attract customers during key periods. These marketing strategies can significantly boost consumer interest and encourage bulk purchases, benefiting 

both retailers and manufacturers. Various local events, such as national holidays or community festivals, also influence stationery purchases. For example, special 

editions of stationery or promotional products that resonate with local culture can drive consumer interest and increase sales. As consumers increasingly seek to 

express their cultural identity, there is a growing demand for stationery products that incorporate traditional designs, patterns, and motifs. Items featuring local art and 

craftsmanship resonate with consumers looking to celebrate their heritage and showcase their cultural roots. There is a rising trend of collaborating with local artists to 

create unique stationery collections. These partnerships not only highlight regional artistry but also foster a sense of community and support for local economies. There 

is a growing appreciation for artisanal and handmade stationery items, which often carry a unique story or craftsmanship. These products appeal to consumers seeking 

distinctive gifts that stand out, creating a niche market within the stationery sector. High-quality stationery products are often chosen as thoughtful gifts for occasions 

like graduations, weddings, or corporate events. This creates a niche for luxury stationery brands that cater to gift-giving needs. 

 Art and creativity: Major key factor is the increasing focus on creative expression and recreational activities, particularly as more people, including students, 

professionals, and hobbyists, seek outlets for personal creativity. The growing interest in DIY culture, home crafting, and artistic pursuits has led to a surge in demand 

for a wide range of art supplies, including paints, brushes, sketchbooks, and crafting tools, expanding the market for these products. Educational institutions and 
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parents are also playing a crucial role in fueling this growth. Schools and educators in the region are increasingly incorporating art and craft activities into their 

curriculums to foster creativity and hands-on learning. This shift drives consistent demand for craft supplies, both from institutional buyers and parents purchasing for 

home use. Furthermore, the rise of e-learning and homeschooling has prompted many parents to invest in art and craft products as part of their children's learning 

environment, further expanding the market. Platforms like Instagram, Pinterest, and YouTube feature numerous art and crafting influencers, tutorials, and DIY projects, 

inspiring more consumers to engage with these activities. 

 Premiumization: As disposable incomes rise in various MEA countries, consumers are more willing to invest in premium products. This shift allows them to seek out 

high-end stationery that reflects their personal style and status, leading to a growing market for luxury notebooks, pens, and other stationery items. There is a growing 

appreciation for quality and craftsmanship in stationery products. Consumers are increasingly drawn to items made from premium materials, such as leather-bound 

notebooks, artisanal pens, and eco-friendly papers. This focus on quality often aligns with a desire for sustainability, as consumers look for products that are not only 

luxurious but also environmentally responsible. As consumers increasingly seek ways to disconnect from digital devices, there is a growing trend toward analog 

solutions like journaling and handwritten notes. This shift has led to a resurgence in the popularity of premium stationery products, as individuals look for beautifully 

crafted items that enhance their writing and creative experiences. 

 Interactive and educational products: In Middle East and Africa (MEA), as education systems evolve and emphasize experiential learning; there is an increasing demand 

for interactive stationery that enhances educational experiences. Products like activity books, interactive notebooks, and learning kits engage students more effectively, 

promoting creativity and critical thinking. The emphasis on science, technology, engineering, and mathematics (STEM) education is driving demand for products that 

support these subjects. Educational stationery that includes coding kits, engineering design challenges, and science experiment journals encourages hands-on learning 

and aligns with curriculum goals. The incorporation of technology into educational stationery products, such as augmented reality (AR) features or apps that enhance 

traditional writing tools, is appealing to tech-savvy consumers. These innovations create engaging learning experiences that blend physical and digital interactions. The 

rise of community workshops and educational programs focusing on art and crafts also drives demand for interactive stationery. Products designed for group activities, 

such as collaborative notebooks or craft kits, enhance learning and social interaction among students. 

 Rising number of start-ups and businesses: As new businesses emerge, there is a heightened need for essential office supplies and stationery. Start-ups require a range 

of products, from basic items like pens and paper to more specialized tools like planners, organizers, and branding materials, driving demand in the stationery sector. 

Start-ups often prioritize branding as a means of establishing their identity in competitive markets. This emphasis on branding leads to increased demand for 
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customized stationery products, such as business cards, letterheads, and promotional materials, which can help new businesses create a professional image. Many new 

businesses adopt collaborative and creative workspaces that promote teamwork and innovation. This trend boosts the demand for interactive stationery products, such 

as whiteboards, notepads, and creative tools that facilitate brainstorming and collaboration. The growing number of start-ups in the e-commerce sector has led to 

increased opportunities for stationery suppliers. Online retailers are seeking to expand their product ranges, creating a demand for diverse stationery items that appeal 

to both businesses and individual consumers. The increase in networking events, workshops, and conferences for start-ups creates additional demand for promotional 

stationery items. Branded giveaways, notepads, and other materials are often used to enhance visibility and create lasting impressions. As start-ups emphasize 

sustainability and community support, many are inclined to source their stationery from local suppliers. This trend can boost the sales of regional stationery brands that 

align with the values of new businesses. 

 Rise of innovative stationery solutions: In Middle East & Africa, there is a growing demand for eco-friendly stationery products made from sustainable materials. 

Innovations such as recycled paper, biodegradable pens, and environmentally responsible packaging resonate with consumers who prioritize sustainability in their 

purchasing decisions. This trend not only meets consumer demand but also aligns with corporate social responsibility goals. As awareness of mental health grows, there 

is an increasing interest in products that promote mindfulness and relaxation. Stationery items like journaling kits, guided notebooks, and creative sketchbooks are 

becoming popular as tools for self-reflection and stress relief, creating opportunities for brands to tap into this market. With the emphasis on experiential learning, 

there is a rising demand for educational stationery products that facilitate hands-on learning and creativity. Interactive workbooks, STEM-related kits, and art supplies 

that promote skill development are gaining traction in both educational institutions and among parents. The growth of e-commerce has enabled brands to launch 

innovative products directly to consumers without traditional retail barriers. This allows for faster product iterations based on consumer feedback, fostering a culture of 

innovation that can quickly respond to market needs. Machines capable of processing eco-friendly materials, such as recycled paper, biodegradable plastics, and 

organic inks, are becoming increasingly common. These technologies align with the region’s efforts to reduce environmental impact and appeal to the rising consumer 

demand for sustainable stationery. For instance, automated paper recycling machines are now being used to produce eco-friendly notebooks, planners, and envelopes 

from post-consumer waste. 
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6.2 Market Restraints & Challenges 

 Price sensitivity: In many parts of the MEA region, particularly in lower-income or developing economies, consumers are highly price-sensitive. Stationery products, 

while essential for education and office work, are often seen as discretionary spending. Economic challenges, including inflation, fluctuating oil prices, and unstable 

currency rates, impact household incomes, leading consumers to limit spending on non-essential goods. This impacts demand for stationery products, especially 

premium or branded items. In some countries in Africa, economic instability or lack of access to affordable education further reduces demand for stationery products. 

The MEA region imports a significant amount of stationery products, often from lower-cost manufacturing countries such as China and India. These imports flood the 

market with cheaper alternatives, making it difficult for local manufacturers to compete on price. As a result, local producers are forced to lower prices to stay 

competitive, which put pressure on margins and profitability. Many retailers in the region focus on offering discounts, bulk-buy options, or lower-priced alternatives to 

attract consumers. While this can drive volume sales, it reinforces price sensitivity and reduces the perceived value of branded or higher-quality products. The 

dominance of hypermarkets and discount stores also plays a role, as these channels prioritize low-cost options to meet consumer demand. In several MEA countries, 

government and educational institutions are key buyers of stationery products. These buyers often procure products in bulk through tender processes, where the 

lowest bid often wins. This drives down prices and limits opportunities for premium brands or manufacturers who cannot compete solely on price. 

 High competition: Large international brands (such as Faber-Castell, BIC, and Pilot) have a strong presence in the Middle East & Africa region and benefit from well-

established supply chains, economies of scale, and brand recognition. These companies can afford to sell their products at competitive prices while maintaining 

profitability. Smaller local brands struggle to compete with these global players, especially in premium or niche segments, and often end up reducing prices to survive, 

further contributing to margin erosion. The MEA stationery market is flooded with low-cost products, primarily imported from manufacturing hubs like China and India. 

These imports undercut local and global brands, as they are sold at much lower prices. Local manufacturers face a constant struggle to compete on price, as they lack 

the scale and low-cost production capabilities of these exporters. This leads to an oversaturated market with limited differentiation. The stationery industry in the MEA 

region is highly fragmented, with numerous small and medium-sized enterprises (SMEs) competing for a share of the market. This results in an oversupply of products, 

leaving consumers with a wide variety of choices at different price points. Such fragmentation makes it difficult for any single company to dominate the market, 

creating a highly competitive environment where businesses have to fight for even small gains in market share. With so many players in the market, building a distinct 

brand identity is challenging. New entrants or smaller businesses struggle to gain visibility in an environment dominated by established brands or low-cost imports. 
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Companies have to invest heavily in marketing and promotions just to remain visible in a crowded marketplace, which increases costs and lowers profitability. Smaller 

companies do not have the resources to compete effectively in these areas. 

 Short product lifecycles: Short product lifecycles force companies to frequently innovate and develop new products to stay competitive. The continuous cycle of 

research, design, and marketing for new stationery products increases operational costs. For smaller companies, this presents a significant financial burden, as they may 

lack the resources to invest heavily in product innovation, forcing them to either cut corners or lag behind. Retailers and manufacturers must constantly manage and 

adjust their inventory to keep up with changing product trends and consumer preferences. Short product lifecycles mean that products become obsolete quickly, 

leading to overstock of old products. Companies often have to resort to heavy discounts to clear out unsold inventory, which reduces profit margins and add to the 

financial strain on the business. Constantly changing product lines make it harder to build long-term brand loyalty. Consumers do not have enough time to form 

attachments to specific products or brands, as new alternatives are frequently introduced. In the absence of brand loyalty, customers in the MEA region tend to make 

purchasing decisions based on price, further reinforcing the commoditization of stationery products and increasing the competitive pressure on companies. To keep up 

with the fast pace of product development and frequent launches, some companies compromise on quality. Short product lifecycles push manufacturers to prioritize 

speed over quality in order to stay competitive. This can harm the long-term reputation of companies, especially in regions where consumers value durable and reliable 

stationery products, such as school or office supplies. The short window for a product to perform well in the market leaves little room for sustained marketing 

campaigns. Companies are forced to adopt aggressive marketing tactics for a short time to generate quick sales, which increases marketing costs. If a new product fails 

to gain immediate traction, there is often no time to recover losses or improve the product before it is replaced by newer versions or competitors’ offerings. 

 Counterfeit and low-quality products: The proliferation of counterfeit and low-quality products is significantly restricting the growth and development of the stationery 

products industry in the Middle East and Africa (MEA). Counterfeit goods, often manufactured cheaply and sold at a fraction of the cost of legitimate brands, flood the 

market, undercutting reputable manufacturers and eroding consumer trust. These knockoff products mimic the appearance of well-established brands, making it 

difficult for consumers to differentiate between genuine and fake items, which tarnish the reputation of trusted companies when the counterfeit products fail to meet 

quality standards. The availability of low-quality alternatives further exacerbates the problem by driving a race to the bottom in pricing, where legitimate manufacturers 

are forced to lower their prices to compete, significantly squeezing profit margins. For consumers, this abundance of cheap and substandard products results in 

dissatisfaction and a reluctance to pay for premium or higher-quality items, as they cannot justify the price difference in such a highly price-sensitive market. This 

situation discourages innovation and investment in the industry, as companies are hesitant to invest in product development or marketing if their efforts can easily be 
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undermined by counterfeiters. Moreover, the rise of low-quality products hampers local manufacturers, who struggle to compete with these inexpensive imports, 

further stifling the growth of the domestic stationery industry.  

 Supply chain disruptions: Supply chain disruptions are a significant factor restricting the growth of the stationery products industry in the Middle East and Africa (MEA). 

The region faces multiple logistical challenges, such as political instability, economic sanctions, trade restrictions, and inadequate infrastructure, all of which contribute 

to delays and increased costs in sourcing raw materials and distributing finished products. Many stationery products or their components, such as paper, plastics, and 

ink, are imported from other regions like Asia or Europe, making the industry heavily dependent on international supply chains. Global events like the COVID-19 

pandemic, the Russia-Ukraine conflict, or disruptions in shipping routes, such as the Suez Canal blockage, have worsened these supply chain issues by causing delays, 

container shortages, and fluctuating shipping costs. This uncertainty in supply leads to frequent shortages of key materials, which affects the production schedules of 

local manufacturers and retailers, limiting their ability to meet demand consistently. Moreover, the cost of importing goods rises due to currency fluctuations and high 

transportation costs, which are then passed on to consumers, further exacerbating price sensitivity in the region. This puts pressure on manufacturers to either absorb 

these costs reducing profitability or raise prices, which could reduce demand in an already price-sensitive market. Disruptions also hinder companies’ ability to forecast 

demand and manage inventory, causing either overstocking of less desirable products or stock outs of in-demand items, both of which harm business performance. 

 Fluctuating raw material prices: Fluctuating raw material prices are severely restricting the growth of the stationery products industry in the Middle East and Africa 

(MEA). The production of key stationery items such as paper, ink, plastics, and metals depends heavily on raw materials like wood pulp, petroleum-based plastics, and 

various chemicals, all of which are subject to global price volatility. Many of these materials are imported from other regions, making the industry vulnerable to 

international market fluctuations driven by factors like geopolitical tensions, environmental regulations, supply chain disruptions, and changing oil prices. When the 

prices of these essential raw materials rise, manufacturers face higher production costs, which they are often unable to fully pass on to consumers in the highly price-

sensitive MEA market. This creates significant pressure on profit margins, particularly for local manufacturers and small businesses that already operate on thin 

margins. The impact is exacerbated by the region’s dependence on imports for a large share of raw materials, leaving local manufacturers at the mercy of currency 

fluctuations and international trade dynamics. As the cost of materials rises, companies are forced to make tough decisions either to absorb the increased costs, 

thereby reducing their profitability, or to raise prices, which risks alienating price-conscious consumers. In many cases, manufacturers resort to lowering product quality 

to offset the higher material costs, which can damage brand reputation and reduce consumer trust in the long term. Additionally, price volatility makes it difficult for 

businesses to plan ahead, manage inventory, and maintain consistent production levels, leading to inefficiencies and higher operational risks. 
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 Digitalization and paperless initiatives: Digitalization and paperless initiatives are significantly restricting the growth of the stationery products industry in the Middle 

East and Africa (MEA) by reducing the demand for traditional stationery items like paper, pens, notebooks, and filing supplies. As governments, businesses, and 

educational institutions increasingly adopt digital technologies, the reliance on physical stationery has declined. In many countries within the MEA region, there is a 

growing push for e-governance, digital documentation, and electronic communication, all aimed at increasing efficiency and reducing operational costs. The rise of e-

learning platforms, tablets, and laptops in schools and universities is replacing traditional pen-and-paper-based learning, further eroding the need for stationery 

products. This shift is particularly pronounced in urban areas and more developed markets within the region, where digital infrastructure is improving and institutions 

are investing in digital transformation to stay competitive. The move towards digital workflows and paperless offices in the corporate sector is another major factor 

limiting demand for office stationery. Companies are increasingly turning to cloud storage, digital signatures, and collaborative tools like Google Workspace and 

Microsoft Office 365, significantly reducing the use of paper, folders, printers, and other office supplies. This is particularly relevant in industries like banking, 

healthcare, and government services, where digital records are replacing physical files. Additionally, the growing environmental consciousness across the region, driven 

by sustainability goals and regulations, further encourages businesses and individuals to reduce paper consumption and opt for digital alternatives, adding to the 

industry's decline. Furthermore, the affordability and accessibility of digital tools have improved, making it easier for businesses and individuals to make the transition. 

As more consumers embrace smartphones, tablets, and digital note-taking apps, the demand for physical stationery products declines. For local manufacturers and 

retailers of stationery, this trend creates a challenging environment where the market for traditional products is shrinking. Many stationery businesses are forced to 

diversify into digital or technology-related products, but this transition is often difficult for smaller companies that lack the resources to pivot quickly.  

 Regulatory barriers: Regulatory barriers are a significant factor restricting the growth of the stationery products industry in the Middle East and Africa (MEA), creating 

challenges that stifle innovation, limit market access, and increase operational costs for businesses. Import restrictions, tariffs, and complex customs procedures are 

common in many MEA countries, making it difficult for stationery manufacturers to source essential raw materials or import finished products. These barriers disrupt 

supply chains and raise the cost of doing business, particularly for local companies that rely on imported components such as paper, plastics, and ink. Additionally, 

fluctuating tariffs on imports from key manufacturing hubs like China and India create uncertainty, making it harder for businesses to plan and manage costs effectively. 

As a result, many companies struggle to remain competitive, particularly in a market where price sensitivity is already a major constraint. Moreover, stringent 

regulations around product safety, labeling, and environmental compliance further complicate the operations of stationery manufacturers and importers. The 

regulatory complexity also creates barriers for new entrants, as navigating the various bureaucratic processes and obtaining necessary certifications.  
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6.3 Market Trends 

6.3.1 Reduce, reuse, and recycle concept  

The "Reduce, Reuse, and Recycle" concept is becoming a significant trend in the Middle East and Africa (MEA) stationery products industry as environmental awareness and 

sustainability goals gain traction across the region. Governments, businesses, and consumers are increasingly recognizing the need to address waste and resource 

consumption, driving a shift toward more eco-friendly practices and products in the stationery sector. This trend is influenced by global sustainability movements, stricter 

environmental regulations, and local initiatives aimed at reducing the environmental impact of industries, including stationery. As a result, manufacturers are innovating to 

align with the growing demand for environmentally responsible products. One of the key aspects of this trend is the reduction in the use of non-renewable resources. 

Companies are increasingly opting for sustainably sourced materials, such as recycled paper, biodegradable plastics, and plant-based inks, 

to minimize their environmental footprint. These materials not only reduce reliance on virgin resources but also contribute to waste 

reduction by promoting recycling and the use of post-consumer materials. For instance, many manufacturers in the MEA region are 

introducing products made from recycled paper, which appeals to both environmentally conscious consumers and businesses looking to 

meet corporate social responsibility (CSR) goals. Moreover, reducing packaging waste is another focus, with companies designing products 

that come with minimal or recyclable packaging, which helps reduce overall waste and appeal to eco-friendly consumers. The "reuse" 

aspect of this concept is also influencing product design, as companies introduce durable, long-lasting stationery items that can be reused 

over extended periods. Products like refillable pens, reusable notebooks, and multi-purpose desk organizers are becoming more popular in 

both consumer and corporate markets. This shift toward reusable items not only aligns with sustainability goals but also offers cost savings 

to customers who seek more durable alternatives to disposable stationery products. For businesses, promoting reusability aligns with broader efforts to reduce waste and 

energy consumption in the supply chain, as fewer products need to be manufactured, transported, and discarded. Recycling is another major element of this trend, with 

both consumers and manufacturers increasingly prioritizing products that can be easily recycled at the end of their life cycle. Recycling programs, particularly in urban areas 

of the MEA region, are growing as governments and organizations push for more circular economies. Stationery companies are developing products that are easier to 

recycle, such as pens with fewer mixed materials or notebooks with detachable components, enabling easier disassembly for recycling. Some companies are even creating 

closed-loop systems, where used products are collected, recycled, and reintroduced into the supply chain as new stationery items. This not only reduces waste but also 

lowers the demand for new raw materials, benefiting both the environment and the bottom line for businesses. The shift toward the "Reduce, Reuse, and Recycle" trend in 
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the MEA stationery industry is also being driven by consumer preferences, particularly among younger, more environmentally conscious generations. These consumers are 

more likely to support brands that demonstrate a commitment to sustainability, which is pushing companies to adopt eco-friendly practices as a way to differentiate them 

in the market.  

6.3.2 Digital Integration/ Smart Stationery 

Digital integration and smart stationery are emerging as significant trends in the Middle East and Africa (MEA) stationery products industry, driven by the region’s increasing 

adoption of technology and digital solutions across various sectors, including education, business, and government. As digital transformation accelerates, the demand for 

traditional stationery is being complemented by a growing interest in smart stationery products that integrate digital functionality with 

conventional writing tools. These products are designed to bridge the gap between physical and digital environments, offering users the 

ability to seamlessly digitize handwritten notes, sketches, and documents, which is particularly appealing in a region where hybrid work 

and learning models are becoming more prevalent. Smart stationery items, such as digital notebooks, stylus pens, and smart planners, 

allow users to write or draw on paper while simultaneously capturing and storing their content in a digital format. For instance, smart pens 

equipped with sensors and connectivity features can sync handwritten notes directly to cloud storage platforms, making it easier for 

professionals and students to organize and access their work across multiple devices. This integration enhances productivity, as it 

eliminates the need to manually transcribe notes or scan documents, making the workflow more efficient. The demand for such products 

is especially high in education, where schools and universities are increasingly adopting digital tools to improve the learning experience. In 

the corporate world, businesses are embracing smart stationery as part of their efforts to streamline operations, reduce paper usage, and integrate physical tasks with 

digital workflows. In the MEA region, governments and educational institutions are pushing for digital integration as part of broader national strategies aimed at fostering 

innovation and competitiveness in the global economy. Countries like the UAE and Saudi Arabia are making significant investments in smart technologies across various 

sectors, and the education sector, in particular, has seen a rise in the use of digital tools, including smart stationery, to enhance learning and administrative efficiency. As 

digital learning platforms become more widespread, the adoption of smart stationery helps bridge the gap between traditional paper-based methods and fully digital 

solutions, making it easier for students and educators to transition smoothly into a more tech-driven environment. The growing popularity of smart stationery is also linked 

to the region’s younger, tech-savvy population, which is more open to adopting innovative tools that enhance convenience and connectivity. Consumers, particularly 
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millennial and Gen Z are increasingly seeking products that offer a seamless blend of traditional and digital experiences. This demographic is driving demand for smart 

stationery products that align with their digital lifestyles while still retaining the tactile experience of writing or drawing by hand. Manufacturers and retailers in the MEA 

stationery industry are responding to this trend by expanding their product lines to include smart stationery solutions. Global brands as well as local companies are 

introducing innovative products designed to meet the needs of tech-oriented consumers, while also investing in partnerships with tech companies to offer integrated 

solutions that combine hardware, software, and cloud services. For instance, some smart pens and notebooks come with dedicated apps that allow users to organize, edit, 

and share their notes digitally, enhancing the overall user experience.  

6.3.3 Customization and Personalization/ Ergonomic Design 

Customization and personalization, along with ergonomic design, are increasingly becoming defining trends in the Middle East and Africa 

(MEA) stationery products industry, driven by the growing consumer desire for unique and tailored products that cater to individual needs 

and preferences. As consumers in the region seek to express their personal identities and creativity, stationery manufacturers are 

responding by offering customizable options such as personalized notebooks, planners, and writing instruments. This trend is particularly 

prominent among younger demographics, who value products that reflect their personal styles, whether through monograms, unique 

colors, or specific layouts that suit their organizational needs. Additionally, businesses are recognizing the value of personalized stationery 

as a means to enhance branding and foster customer loyalty, leading to increased demand for customized corporate gifts and office supplies. The emphasis on ergonomic 

design is also gaining traction as consumers become more aware of the importance of comfort and health in their everyday tasks. With many individuals spending long 

hours writing, drawing, or using digital devices, ergonomic stationery products that reduce strain and promote better posture are becoming more sought after. This 

includes features like comfortable grip pens, adjustable notebooks, and desk organizers designed to minimize clutter and facilitate a more efficient workspace. The 

incorporation of ergonomic principles not only enhances user comfort but also boosts productivity, making these products attractive to both consumers and corporate 

buyers looking to improve workplace wellness. As awareness around health and well-being continues to rise, manufacturers are investing in research and development to 

create products that meet these ergonomic standards, thereby catering to a market increasingly focused on holistic lifestyle improvements. As individuals spend more time 

writing, drawing, or engaging with digital devices, the importance of ergonomic features has grown. Key elements of ergonomic stationery include comfortable grips on 

pens and pencils that reduce hand fatigue, balanced weight distribution that alleviates pressure on fingers and wrists, and adjustable features in notebooks or planners that 
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accommodate various writing styles. Additionally, supportive accessories like desk organizers and mouse pads are designed to promote natural wrist positions, thereby 

reducing the risk of repetitive strain injuries. Material selection plays a crucial role as well, with lightweight, non-slip, and tactile materials enhancing usability. The rise of 

multifunctional designs further promotes organization and reduces clutter in workspaces. As health and wellness awareness increases, consumers are more inclined to seek 

out ergonomic solutions that contribute to their comfort and productivity, making ergonomic design a significant trend in the stationery market. 

6.3.4 Subscription Services & tie-ups 

Subscription services are emerging as a notable trend in the Middle East and Africa (MEA) stationery products industry, reflecting a broader 

shift toward convenience and personalized consumer experiences. As lifestyles become increasingly fast-paced, consumers are seeking 

hassle-free solutions that allow them to receive high-quality stationery products delivered directly to their doorsteps on a regular basis. 

Subscription models offer a unique way for companies to cater to diverse customer needs whether for students needing school supplies, 

professionals requiring office essentials, or hobbyists seeking craft materials by providing curated selections that align with individual 

preferences. This trend is particularly appealing to younger consumers, who appreciate the novelty and excitement of receiving new 

stationery items regularly, as well as the opportunity to discover innovative products they may not have tried otherwise. In the MEA region, 

where e-commerce is rapidly gaining traction, subscription services enable businesses to tap into the growing online shopping culture. 

Companies are leveraging technology to create flexible subscription plans that allow customers to choose the frequency of deliveries and 

customize the types of products they receive. This personalization fosters a sense of connection between brands and consumers, enhancing customer loyalty and 

encouraging repeat business. Additionally, subscription services can help businesses manage inventory more effectively by predicting demand and streamlining production 

based on subscriber preferences. As sustainability becomes a priority for many consumers, some subscription models also focus on eco-friendly products, appealing to 

environmentally conscious customers who value responsible sourcing and packaging. One notable example is Papergang, a subscription service that delivers a monthly box 

of unique stationery items, including notebooks and art supplies, often designed by independent artists, which has garnered interest in the MEA. The Stationery Box, 

operating primarily in the UAE, offers customized stationery boxes for schools and businesses, providing essential supplies tailored to specific needs on a monthly or 

quarterly basis. Doodle Crate, while primarily focused on crafts, includes stationery-related items that encourage creativity, appealing to students and hobbyists in the 

region. In South Africa, Zagreb Stationery provides a subscription model where customers receive a curated selection of high-quality stationery items based on their 
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preferences, ensuring a personalized experience. Lastly, Crafty Box focuses on craft and stationery supplies, delivering a mix of materials for various projects that promote 

hands-on creativity.  

6.3.5 Brand Collaborations and Licensing 

In the MEA (Middle East and Africa) stationery products industry, brand collaborations and licensing have become significant trends, transforming the landscape and driving 

consumer engagement in a region with rapidly evolving tastes. This shift is largely fueled by the rising disposable income and growing middle class across countries like the 

UAE, Saudi Arabia, Egypt, and South Africa, where consumers are increasingly seeking unique, high-quality, and trendy products. Stationery brands have responded to this 

demand by forming strategic partnerships with well-known global brands, entertainment franchises, and regional influencers to create 

exclusive collections that appeal to both niche and mass markets. One of the most prominent examples of this trend is the licensing of 

globally recognized entertainment franchises such as Disney, Marvel, and Warner Bros. Stationery products featuring popular characters 

like Mickey Mouse, Frozen’s Elsa, Spider-Man, and Batman have a strong appeal, particularly among younger consumers and families. 

These collaborations allow local stationery manufacturers to capitalize on the fan base of these characters, turning everyday products such 

as notebooks, pens, and backpacks into coveted items. For instance, collaborations between leading global stationery brands such as 

Faber-Castell, Bic, and Staedtler with licensed characters or film franchises have seen strong sales growth in Middle East & Africa markets. 

The ability to offer such exclusive products gives retailers a competitive edge, while consumers are drawn to the familiarity and emotional 

connection associated with these brands and characters. Regional players are also getting involved in the trend, with local stationery 

brands collaborating with regional designers and influencers. For example, Dubai-based brands like Mela Design and Paper Pop have teamed up with fashion influencers 

and artists to create limited-edition collections that reflect local culture while incorporating global design trends. Beyond entertainment and influencers, collaborations with 

lifestyle brands are gaining momentum. Brands like Moleskine have collaborated with global tech companies like Adobe to launch tech-savvy stationery products, while 

Montblanc has partnered with fashion houses like Pirelli for luxury branded notebooks and pens. In the MEA region, such collaborations resonate strongly with the rising 

demand for premium stationery, especially in the corporate and executive segments, where brands are looking to elevate their image and align with a more aspirational, 

sophisticated lifestyle. 
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6.4 Tech innovations transforming mea stationery manufacturing 

 Manufacturers of pens, pencils, and markers in the MEA region are increasingly using automated assembly lines and robotics to streamline production and improve 

precision. For example, pen manufacturing machines now incorporate advanced injection molding and CNC (Computer Numerical Control) technologies that allow for 

the mass production of intricate pen parts such as barrels, nibs, and ink reservoirs. High-speed assembly machines automate the insertion of ink cartridges, caps, and 

clips, reducing labor costs and minimizing human error. Companies like Faber-Castell and Staedtler, which have expanded their operations in the region, use these 

machines to maintain consistency in product quality, while innovations in materials, such as hybrid inks and refillable cartridges, align with growing consumer demand 

for eco-friendly writing instruments. 

 The production of notebooks, diaries, and other paper-based products has witnessed significant technological upgrades, particularly with the adoption of digital 

printing and cutting-edge binding technologies. Digital printing machines, such as those offered by Canon and HP, have revolutionized notebook production by enabling 

manufacturers to offer highly customizable designs and smaller print runs. These machines can print vibrant, high-resolution images directly onto the covers and pages, 

allowing for personalized notebooks, limited-edition collections, and corporate branding. Automatic cutting and binding machines now allow for seamless production of 

spiral, stitched, and glue-bound notebooks, enhancing both the efficiency and quality of products.  

 Automated paper sorting and folding systems also ensure precision in creating custom layouts for planners, journals, and academic notebooks. Sustainability is a 

growing concern in the production of paper products, with many MEA manufacturers investing in eco-friendly machines that support recycled paper production and 

water-based, non-toxic inks. These machines are designed to reduce waste and lower energy consumption, supporting the region's broader environmental goals. In 

addition, some manufacturers are experimenting with machines capable of processing plant-based materials, like bamboo and sugarcane, to produce alternative paper 

products that appeal to the growing environmentally conscious market segment. 

 In the office supplies segment, which includes staplers, hole punchers, binders, and file folders, automation and robotics have become integral to improving efficiency 

and reducing production costs. Machines equipped with robotic arms are now capable of performing tasks such as punching, cutting, and assembling with high 

precision. For example, companies like Rexel and Fellowes, which manufacture office equipment in the region, have integrated smart machinery that allows for rapid 

production of standardized products. Smart manufacturing systems also enable manufacturers to customize office supplies in response to corporate orders, such as 

branded binders and folders. Furthermore, additive manufacturing (3D printing) is being used for prototyping and small-batch production of complex office equipment 
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components, allowing manufacturers to experiment with new designs and improve product durability. This technology helps reduce lead times and material waste 

while offering more flexibility in the production process. 

 The packaging segment, which includes items such as envelopes, boxes, and adhesive products, is also benefitting from technological innovations. Automated 

packaging lines equipped with advanced labeling, folding, and sealing machines have transformed how packaging products are manufactured. For example, machines 

with integrated robotics allow manufacturers to handle complex folding techniques and high-speed production of custom-sized boxes, reducing lead times and boosting 

productivity. These automated systems are essential for meeting the increasing demand for packaging materials, especially for corporate and educational sectors in the 

MEA region. In adhesive products, companies like UHU and Bostik have introduced advanced mixing machines that improve the formulation of glues and adhesives, 

allowing for better quality control and customization of adhesive properties. These machines ensure consistency in adhesive strength, quick drying times, and the ability 

to create specialty adhesives for different surfaces, such as paper, plastic, and textiles. 

 Packaging plays a crucial role in the overall appeal of stationery products, particularly in retail. The rise of smart packaging technologies is transforming this segment as 

manufacturers adopt digital printing techniques and QR code labeling to offer interactive experiences. Additionally, automated packaging machines help streamline the 

final stages of production by handling packing, sealing, and even shipment labeling. These machines can be integrated into smart logistics systems, optimizing inventory 

management and ensuring timely distribution across the MEA region. The combination of packaging automation and digital innovation allows stationery brands to offer 

aesthetically pleasing, durable, and functional packaging while reducing waste and packaging costs.   
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6.5 Covid-19 Effect  

COVID-19 led to significant disruptions in the stationery market in the Middle East & Africa region, with declines in traditional product demand, a shift to digital tools, 

supply chain challenges, and the growth of e-commerce. Although the market is recovering, it has evolved, with lasting changes in how consumers and businesses 

approach stationery products.   

 
 
 
 
 
 

 

1. The shift to remote learning and work during the pandemic caused a significant drop in the demand for 

traditional stationery items, such as notebooks, pens, and other supplies, as schools and offices transitioned to 

digital formats. 

2. Global supply chains faced severe disruptions due to lockdowns and restrictions, leading to shortages of raw 

materials and delays in shipments. This impacted the availability of stationery products, causing prices to rise 

and creating challenges for retailers and consumers alike. 

3. Informal and small-scale vendors, particularly in African countries, struggled to adapt to the changing market 

conditions. Many lacked access to digital sales platforms and faced logistical difficulties, resulting in reduced 

income and even closures for some small shops. 

4. However, the pandemic accelerated the shift toward online shopping, with consumers increasingly turning to e-

commerce platforms for their stationery needs. This trend not only provided convenience but also opened up 

new market opportunities for suppliers. 

5. As e-learning and remote work became the norm, there was a significant shift toward digital and hybrid 

stationery products, such as smart notebooks and digital pens. This innovation caters to the evolving needs of 

consumers who seek flexibility in their stationery solutions. 

6. The heightened awareness of hygiene during the pandemic led to a rise in demand for disposable and easy-to-

sanitize stationery products. This shift encouraged manufacturers to innovate, creating safer and more 

convenient options for consumers in schools and offices. 
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6.6 Supply chain Analysis 

 Raw Material Sourcing: A critical component in notebooks, office supplies, and other stationery items. Paper in the MEA region is either locally produced or imported. 

Some countries, such as South Africa and Egypt, have established paper manufacturing industries, while others rely heavily on imports from regions like Asia 

(particularly China and India) and Europe. Plastics and Polymers are essential for manufacturing pens, rulers, binders, and other office supplies. Most plastic materials 

are imported, although some countries in the GCC region, like Saudi Arabia and the UAE, have petrochemical industries that supply raw plastic materials to local 

manufacturers. Used in pens, markers, and printers, ink is typically sourced internationally, especially from Asian suppliers. Local manufacturers often blend imported 

raw ink with locally available solvents and additives. Steel and aluminum are used in items like staplers, paper clips, and high-end writing instruments. These are mostly 

imported from countries with strong steel and aluminum production, including China and India. The majority of raw materials for stationery production, especially 

paper and plastic, are imported. Countries like Nigeria and Kenya import large quantities of paper and other materials, with limited local production capacity. The 

region is better positioned to source raw materials for plastics and chemicals (due to the presence of petrochemical industries), particularly in Saudi Arabia and Qatar. 

However, paper and specific inks are still largely imported. 

 Manufacturing: In both the Middle East and Africa, local manufacturing is growing but still limited. Many stationery products are imported from China, India, and 

Europe. However, some local manufacturers do exist, especially in more industrialized countries like South Africa, Egypt, and the UAE. The UAE and Saudi Arabia are 

key hubs for manufacturing and distribution of stationery in the region. The UAE has become a major center for manufacturing customized and eco-friendly stationery 

products due to its favorable business environment, free zones, and access to shipping routes. Countries like South Africa and Egypt have relatively strong stationery 

manufacturing sectors. In Nigeria, local manufacturers are emerging due to government policies aimed at reducing imports and encouraging local production (as part of 

import substitution strategies). Governments in both regions are incentivizing local production through tax breaks, subsidies, and industrial clusters. For example, 

Nigeria’s Made in Nigeria policy promotes domestic manufacturing, while the UAE’s free trade zones encourage stationery manufacturers to set up regional hubs. 

 Distribution Channels: Countries with more developed infrastructure, like Saudi Arabia, UAE, and South Africa, have more established wholesale and distribution 

channels that can cater to both retail and institutional buyers (such as schools, universities, and government offices). Dubai serves as a major distribution hub for 

stationery products in the region, acting as a gateway for goods coming from Asia, Europe, and Africa. Wholesalers in Dubai supply stationery to other Gulf Cooperation 

Council (GCC) nations such as Saudi Arabia, Kuwait, Oman, and Bahrain. In Africa, the distribution channels are often more fragmented, with a greater reliance on 
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informal networks and small-scale distributors. Kenya, South Africa, and Nigeria have relatively well-developed distribution channels compared to other African 

nations, though logistics challenges still persist. In more developed economies such as the UAE, Saudi Arabia, and South Africa, stationery is sold through specialized 

retail outlets, supermarkets, hypermarkets (such as Carrefour, Spinneys, and Lulu), and online platforms. These markets are more organized, with established brands 

and retail chains dominating. In many African countries, the retail market is fragmented, with both formal and informal channels coexisting. Street vendors and small 

mom-and-pop stores are common in countries like Nigeria and Kenya, while large retail chains like Shoprite and Game have more presence in South Africa. However, e-

commerce is rapidly growing in the Middle East, with platforms like Amazon.ae, Noon, and Jumia catering to the demand for stationery products. This is driven by 

increasing internet penetration, the rise of online shopping, and convenient delivery options. Although e-commerce is less developed in many African countries, it is 

growing in nations like Nigeria, South Africa, and Kenya, with platforms like Jumia and Konga offering stationery products alongside other goods. E-commerce still faces 

challenges due to infrastructure issues and payment processing barriers, but it presents a growing opportunity for stationery distribution. 

 Market: In Middle East & Africa stationery products market, the largest segment is students and educational institutions, which constitute a significant portion of the 

demand for stationery. With rapidly growing populations in countries like Nigeria, Egypt, and Kenya, there is a continual need for school supplies such as notebooks, 

pencils, pens, erasers, and rulers. Primary and secondary students form a substantial base, with governments in many African countries increasing investment in 

education, driving demand for affordable and basic stationery products. Higher education students and universities also contribute to this demand, particularly in more 

developed countries like South Africa, UAE, and Saudi Arabia, where universities and colleges increasingly purchase premium products, such as specialized notebooks, 

scientific calculators, and high-end writing instruments. The need for stationery products extends to university bookstores, which supply students with study materials 

and branded stationery. In addition to the education sector, professionals and corporate offices are another major consumer group in the MEA region. In growing 

business hubs like Dubai, Johannesburg, and Cairo, the demand for office supplies such as paper, pens, files, folders, printers, and accessories is strong. Companies, 

particularly multinational firms and government offices, often purchase stationery in bulk, focusing on quality and durability. The retail market also caters to the 

general public, including households and small businesses, which purchase stationery items for personal use. Back-to-school seasons are critical sales periods, with 

families buying supplies for children, and businesses preparing for increased office needs after holiday seasons. In many African countries, the informal market plays a 

significant role, with small shops and street vendors providing affordable, no-name stationery products to lower-income consumers. 
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6.7 Policy & Regulatory Framework  

 Education Sector Policies: Several countries in the Middle East and Africa have been boosting investment in the education sector to support long-term economic 

growth. Policies supporting free or subsidized education, coupled with reforms to enhance literacy rates, directly increase the demand for stationery products such as 

notebooks, pens, pencils, and other school supplies. Saudi Arabia's Vision 2030 includes significant investments in education, which positively impacts the demand for 

educational materials and stationery products. In South Africa, the government’s “National Development Plan 2030” emphasizes improving basic education, which 

drives demand for school-related stationery. Governments often procure large quantities of stationery for public schools, universities, and other state institutions, 

favoring local suppliers or contractors. In some cases, procurement policies encourage local production through preferential treatment in government contracts. The 

United Arab Emirates offers free education to its citizens, and South Africa provides free education for the poor. Government-led educational strategies and initiatives, 

including Kenya Vision 2030, Egypt Vision 2030, and Ghana's Education Strategic Plan 2018-2030, are pivotal in improving literacy rates and ensuring universal access to 

education through long-term objectives. These initiatives, along with financial commitments, are driving the demand for school bags, pencil cases, exercise books, 

blocks, folders, and other stationery products across the Middle East and Africa. In October 2022, global investment house Safanad and international education 

platform Global School Management announced a joint plan to invest an initial $200 million in the Middle East and North Africa (MENA) region, leading to an 

immediate increase in student enrolment by 10,000. 

 Trade Policies and Tariffs: Many countries in the MEA region have tariffs on imported stationery products, which can affect pricing and availability. Some nations 

impose higher tariffs to encourage local manufacturing, while others reduce tariffs on essential educational supplies to make them more affordable. In Nigeria, the 

government has imposed tariffs on certain imported goods, including stationery products, to promote local industries under its "Made in Nigeria" initiative. Regional 

trade agreements like the African Continental Free Trade Agreement (AfCFTA) facilitate smoother cross-border trade of goods, including stationery products. These 

agreements aim to reduce or eliminate tariffs, increase market access, and boost regional production of educational supplies. 

 Sustainability and Environmental Regulations: Environmental concerns have influenced policies encouraging eco-friendly and recycled stationery products. 

Governments are increasingly mandating or promoting the use of sustainable materials, such as recycled paper and biodegradable plastics. The UAE has regulations 

encouraging the use of recycled materials, which affects manufacturers and suppliers of paper-based stationery. In Kenya, strict bans on single-use plastics and 

initiatives to promote the use of sustainable materials are indirectly influencing the stationery market. Some governments are adopting “green” procurement policies, 
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requiring state institutions to purchase environmentally friendly products. This encourages local companies to produce stationery items using sustainable practices. 

 Localization and Manufacturing Support: Many countries in the region have introduced subsidies and incentives for local manufacturing industries, including the 

production of stationery. These policies are often part of broader industrialization efforts. In Egypt, the government offers tax incentives for local manufacturers to 

reduce dependency on imports, including for items like stationery. Small and Medium Enterprises (SMEs) are crucial to local manufacturing in the stationery sector. 

Some governments provide financial support, tax breaks, and other benefits to SMEs to encourage local production of stationery items. South Africa’s Industrial 

Development Corporation (IDC) provides financing and support to small businesses involved in manufacturing and distributing stationery. The Nigerian government has 

local content policies that encourage the use of domestically manufactured goods, including stationery products. In Kenya, initiatives such as the “Buy Kenya, Build 

Kenya” campaign encourage the production and consumption of local goods, including stationery products, with a focus on improving local manufacturing capacities. 

Also, the government’s “Youth Enterprise with Innovation in Nigeria” (YouWiN!) program promotes entrepreneurship, including ventures in the stationery market, 

offering grants to youth-led startups. 

 Customs and Standards Regulation: Governments regulate the quality of stationery products sold within their borders, especially those used in educational 

institutions. These regulations ensure that products like paper, pens, and notebooks meet minimum safety and performance standards. Saudi Arabia's standards 

authority, SASO (Saudi Standards, Metrology and Quality Organization), enforces strict guidelines on imports, including stationery. Import regulations often include 

specific requirements for product labeling, particularly for educational supplies. This includes specifying the country of origin, materials used, and sometimes 

environmental impact, which can affect how foreign stationery products enter the market. The Egyptian Organization for Standardization and Quality (EOS) has 

established standards for various stationery items. 

 Localization of Supply Chains and Industrialization: As part of industrialization strategies, many African and Middle Eastern countries have policies to substitute 

imports with locally produced goods. These policies aim to develop local industries by reducing dependency on foreign goods, including stationery products. Egypt has 

implemented import substitution policies under its broader industrial development plan, encouraging local stationery manufacturing to reduce the reliance on foreign 

imports. Similarly, Nigeria’s government focuses on import substitution through its Economic Recovery and Growth Plan (ERGP), which aims to foster local industries 

across sectors, including school and office supplies. Many countries in the region have established industrial zones, clusters, and free trade areas where local 

manufacturers, including those in the stationery sector, benefit from reduced taxes, streamlined regulations, and access to logistics infrastructure. In Morocco, the 

Tangier Free Zone offers incentives for manufacturers, including reduced tariffs and taxes, benefiting those in the stationery and paper products industries. 
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 Public Sector Demand for Office Supplies: The public sector in many Middle Eastern and African nations is a major consumer of stationery products for office use. 

Governments often issue large contracts to supply offices with stationery, including paper, ink, pens, and filing materials, creating significant demand. In Gulf 

Cooperation Council (GCC) countries like Qatar and Oman, governments are large-scale buyers of stationery for their numerous ministries and state-run enterprises, 

offering opportunities for both local and international suppliers.  Several African nations are reforming public procurement processes to encourage transparency and 

efficiency. These reforms can benefit SMEs by allowing them to compete more effectively for government tenders related to stationery supplies.  In Ghana, public 

procurement reforms encourage local suppliers to bid for government contracts, helping to boost local stationery businesses. 

 Impact of Regional and International Agreements: The African Continental Free Trade Area (AfCFTA) aims to create a single continental market for goods and services, 

which can have a profound impact on the stationery industry. By reducing tariffs and trade barriers, the agreement encourages the cross-border trade of stationery 

products within Africa, benefiting countries with strong local manufacturing capabilities. Countries like South Africa and Egypt, which have more developed 

manufacturing bases for stationery products, stand to gain from increased regional exports. Countries in the MEA region also engage in bilateral trade agreements with 

key international partners, which can affect the import and export of stationery products. These agreements include provisions on tariffs, quality standards, and 

intellectual property protection. Morocco’s free trade agreements with the European Union and the United States allow for easier access to foreign markets, helping 

domestic stationery producers reach global consumers. 

 Taxation Policies: The introduction of Value-Added Tax (VAT) in countries like the United Arab Emirates (UAE) and Saudi Arabia has affected the overall cost of 

stationery products. VAT can influence consumer purchasing behavior, especially for bulk buyers such as schools or institutions. In contrast, some African nations offer 

VAT exemptions or reductions for educational materials to make stationery more affordable for schools and families.  

 Anti-Counterfeiting Measures: In some regions, counterfeit stationery products are a major problem. Governments are increasingly implementing anti-counterfeiting 

measures, including customs checks and regulatory enforcement, to protect local businesses and ensure that high-quality stationery products are available.  

6.8 Required Certificates 

 ISO Certification (International Organization for Standardization): Many countries in the MEA region require stationery products to adhere to ISO standards to ensure 

quality and safety. ISO standards ensure that stationery products meet international benchmarks for safety, usability, and durability. Many local authorities also look for 

ISO 9001 certification for manufacturers, which indicates quality management systems are in place. Relevant ISO standards for stationery products include: 
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 ISO 27668: For gel ink pens. 

 ISO 12757: For ballpoint pens and refills. 

 ISO 8655: For precision laboratory equipment, but it also applies to high-precision instruments used in the stationery industry. 

 ISO 9001: A widely recognized international standard for quality management systems. Many MEA countries accept or require ISO 9001 certification as a 

demonstration of a company's commitment to quality. 

 FSC (Forest Stewardship Council) Certification: FSC certification is important for any stationery products made from paper or wood in both Middle East and African 

markets. The FSC label ensures that the paper or wood used comes from responsibly managed forests. This certification is increasingly being mandated or preferred by 

local governments, especially in regions where environmental sustainability is prioritized, such as the UAE and South Africa. 

 PEFC (Programme for the Endorsement of Forest Certification): Similar to FSC, PEFC certification ensures that paper products used in stationery come from sustainable 

sources. Some countries in the Middle East and Africa prefer PEFC-certified products as part of their green procurement policies. 

 Eco-Label Certifications: Governments in some MEA countries encourage or mandate the use of stationery products that have been certified as environmentally 

friendly. In Kenya, the National Environment Management Authority (NEMA) promotes the use of eco-friendly and recyclable materials in stationery. In the UAE, the 

Environmental Impact Assessment (EIA) ensures that products have a minimal environmental footprint, especially those sold to government institutions. In South 

Africa, the Eco-Label South Africa program awards certification to products that meet sustainability criteria, such as reduced carbon emissions or recyclable materials. 

 REACH (Registration, Evaluation, Authorization, and Restriction of Chemicals): Countries importing stationery products from the European Union, including Gulf 

Cooperation Council (GCC) states like Saudi Arabia and UAE, may require compliance with REACH regulations. These regulations ensure that the chemical composition 

of stationery products, such as ink, adhesives, and plastics, is safe and does not pose health risks. 

 EN71 Certification (Safety of Toys Standard): In some cases, stationery items used by children, such as crayons, colored pencils, and markers, are subject to EN71 

standards (specifically for toy safety) to ensure they are free from harmful chemicals or hazardous materials. This standard is particularly important for school supplies 

across MEA markets, where child safety is a priority. 

 Certificate of Conformity (CoC): Many countries in the MEA region require a Certificate of Conformity for imported stationery products. This document certifies that 

the products meet the relevant safety and quality standards of the importing country. For example, in Kenya, the Kenya Bureau of Standards (KEBS) issues CoCs for 
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stationery items being imported. This ensures that products comply with local standards and regulations, including health and safety guidelines. In Nigeria, stationery 

imports must meet the requirements set by the Standards Organization of Nigeria (SON), which also requires a Certificate of Conformity. 

 Pre-Export Verification of Conformity (PVoC): Countries like Tanzania, Kenya, and Uganda implement the PVoC program, which ensures that imported goods, including 

stationery products, are inspected and verified before shipment to comply with local standards. 

 GCC Mark (Gulf Cooperation Council): Products sold across GCC countries, including stationery, must obtain the GCC Standardization Organization (GSO) mark, which 

certifies compliance with the regional standards. This certification ensures that the product adheres to safety, quality, and performance criteria common to all GCC 

nations. 

 Labeling Requirements: Many MEA countries have specific labeling requirements for stationery products. Labels must include product information such as 

Manufacturer’s details, Country of origin, Composition (for materials like paper, plastic, ink, etc.), Safety warnings, especially for children’s products etc. In the UAE and 

Saudi Arabia, labeling must be in Arabic (or bilingual, Arabic and English) for products sold within the country. 

 Recycling and Disposal Certifications: Certain countries, especially in the GCC region and South Africa, mandate that stationery products include labels specifying 

recycling instructions or disposal methods to comply with environmental regulations. For instance, South Africa’s National Environmental Management: Waste Act 

requires proper disposal methods for products containing non-biodegradable materials. 

 SASO (Saudi Standards, Metrology, and Quality Organization): In Saudi Arabia, products imported or sold locally must comply with SASO standards. For stationery 

products, these standards cover the safety of materials used (e.g., ink toxicity, flammability) and the environmental impact of production. Products that meet SASO 

standards are granted the SASO Certificate of Conformity (CoC), which is essential for market access in Saudi Arabia. 

 ESMA (Emirates Authority for Standardization and Metrology): The UAE requires stationery products to comply with ESMA regulations, particularly for safety and 

environmental standards. This is particularly important for items like pens, paper, and school supplies. Products that meet the ESMA standards are awarded the ESMA 

Quality Mark, indicating compliance with UAE regulations. 

 South African Bureau of Standards (SABS): In South Africa, the SABS sets standards for a wide range of products, including stationery. Compliance with SABS standards 

is essential for selling stationery products within the country, particularly for items like pens, paper, and school supplies The SABS Mark of Approval is issued to 

products that meet local quality and safety requirements. 
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 KEBS (Kenya Bureau of Standards): In Kenya, stationery products must meet the quality standards set by KEBS. For locally manufactured or imported products, KEBS 

conducts inspections to ensure they comply with national safety and quality standards. Products that pass inspection are issued the KEBS Standardization Mark (SM). 

 Nigerian Industrial Standards (NIS): The Standards Organization of Nigeria (SON) enforces NIS regulations to ensure that stationery products meet local safety and 

performance criteria. The NIS mark is required for products to be legally sold in Nigeria.   
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6.9 Industry Experts Views 

  

Whether the writer is a young child or an adult, it’s human nature to express ourselves and 

create by hand using a writing instrument and surface–traditional pen or pencil is often the 

easiest way to take notes and draw – whether for little children or adults. By writing by hand 

and grasping a writing instrument, users can better understand the meaning and context behind 

what they create. - Angela Beyer, Project Manager at STAEDTLER Mars GmbH & Co. KG 

In recent years, people's lifestyles and the ways they think, work, and learn have been changing. There 

have been significant changes in the environment for writing instruments. The act of writing is deeply 

rooted in human culture. PILOT has been thinking outside the box and developing innovative products, 

including the Capless, Dr. Grip, and Frixion, and helping people of all generations think and create 

through writing instruments. - Fumio Fujisaki, Representative Director & President 

Children especially are becoming more conscious of the environmental impact of products, but like 

everyone, they don’t want to lose out on quality. By integrating sustainability into loyalty campaigns, brands 

like Pelikan have the opportunity to show their commitment to sustainability whilst building long term 

relationships with their target audiences. They allow consumers to make an emotional connection to brands 

and retailers which help to build up loyalty in the long term. - Simon Hay, tcc Global CEO 

The increased demand for office space in the Middle East region will directly boost the office supplies industry, with paper, 

paper products and stationery being important components of this segment. As investments in the education sector continue 

to grow and the number of schools and students rises, there will be increased demand for school bags, pencil cases, paper and 

paper products such as exercise books, blocks, folders and other stationery products in the coming years. - Syed Ali Akbar, 

show director for Paperworld Middle East and Gifts and Lifestyle Middle East 

The demand for environmentally friendly and energy-efficient products is growing significantly in the Middle East and it’s becoming 

increasingly clear that consumers are very receptive towards socially responsible products. Many companies in the region are also trying to 

be more sustainable, both in realizing profits and promoting a healthier environment. Most consumers describe themselves as eco-

conscious, but a large percentage fails to carry this through at the point of purchase. This attitude can be altered by generating more 

awareness about the short and long term benefits of using sustainable products. - James Quan, Sales and Marketing Director at Grandluxe 
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7 Middle East & Africa Stationery Products Market Outlook 

7.1 Market Size By Value 7.2 Market Share By Country 

 
 

Source: Bonafide Research Source: Bonafide Research 
Figure 5: Middle East & Africa Stationery Products Market Size By Value (2018, 2023 & 

2029F) (in USD Billion) 
Figure 6: Middle East & Africa Stationery Products Market Size By Country (2023) 

 

Key Take Ways   

 Middle East & Africa Stationery Products market is anticipated to reach by USD 17.30 Billion during the forecast period, which is projected to expand till 5.63% by 2029. 

The stationery industry in the Middle East and Africa (MEA) has experienced significant transformation over the past few years. Driven by increasing literacy rates, 

expanding educational infrastructure and a growing emphasis on office organization and branding, the demand for stationery products continues to rise. 

 The growth of emerging markets within the MEA region presents a significant opportunity for stationery companies. As disposable incomes rise, more consumers are 

willing to invest in quality stationery products, driving market expansion. Companies that focus on developing innovative and multifunctional stationery products can 

capture the interest of consumers. Incorporating technology, sustainability, and unique design elements can enhance product appeal. 
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7.3 Market Size and Forecast, By Product 

 Table 7: Middle East & Africa Stationery Products Market Size and Forecast, By Product (2018 to 2029F) (In USD Billion) 

Year 2018 2023 2024E 2029F 
Historical CAGR 

(2018-2023) 

Forecast CAGR 

(2024-2029) 

Paper-based products 5.447 6.268 6.521 8.114 2.85% 4.47% 

Writing instruments 2.102 2.632 2.806 3.931 4.60% 6.97% 

Art & craft products 2.503 3.083 3.274 4.511 4.25% 6.62% 

Others  
(Calculators, Pouch & compass box,  Eraser & sharpener, Desk 

organizer (Pen Holder,  File tray), Rulers and Measuring 
Devices, Pin & Clips , Rubber bands, Punching machine, 

Dusters, Oddy Number stamps & Stamp pads) 

0.441 0.527 0.556 0.743 3.66% 5.96% 

Total 10.493 12.511 13.157 17.299 - - 

Source: Bonafide Research  

Key Take Ways 

  

 Paper-based products form a cornerstone of the stationery market in the Middle East and Africa. This category includes a wide array of items such as notebooks, writing 

pads, sticky notes, envelopes, and specialty papers. The demand for these products is primarily driven by the education sector, as students and educators require a 

consistent supply of paper for their academic activities. Additionally, the rise in remote working has further fueled demand for paper products in home offices and 

businesses, as professionals seek high-quality materials for note-taking, presentations, and correspondence.  

 Writing instruments are an essential segment of the MEA stationery market, encompassing pens, pencils, markers, highlighters, and correction fluids. The demand for 

these products is influenced by both educational and professional environments, as students and office workers rely on reliable writing tools for their daily tasks. 

Innovations in design and functionality, such as ergonomic grips and refillable options, are enhancing the appeal of writing instruments. Additionally, there is a rising 

trend towards premium writing instruments, with consumers seeking quality and luxury brands that offer unique writing experiences.  

 The art and craft products segment is experiencing notable growth in the MEA region, fueled by a burgeoning interest in creative hobbies and DIY projects. This 

category includes items such as colored papers, paints, brushes, sketchbooks, and craft kits. The popularity of social media platforms, where individuals showcase their 
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creative projects, has encouraged more people to engage in arts and crafts.  

 The others category encompasses a diverse range of stationery products, including office supplies, adhesives, tapes, rulers, measuring devices, stamps, and stamp pads. 

This segment is crucial for both businesses and home offices, as these items support daily operations and organizational needs. The demand for office supplies is closely 

linked to the growth of the corporate sector, with companies investing in quality supplies to enhance productivity and professionalism. Adhesives and tapes are also 

vital for crafting, packaging, and general office tasks, while measuring devices and stamps facilitate accuracy and branding. 
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7.4 Middle East & Africa Paper-Based Products Market Outlook 

7.4.1 Market Size By Value 7.4.2 Market Share By Country 

 
 

Source: Bonafide Research Source: Bonafide Research 

Figure 7: Middle East & Africa Paper-based Products Market Size By Value (2018, 2023 & 
2029F) (in USD Billion) 

Figure 8: Middle East & Africa Paper-based Products Market Size By Country (2023) 

 

Key Take Ways   

 The Middle East & Africa paper based products market was valued at USD 6.27 Billion in 2023 which is projected to reach USD 8.11 Billion by 2029, with expected CAGR 

of 4.47% by 2024-29. The paper-based products market in the Middle East & Africa (MEA) has been steadily growing, driven by increasing demand across industries 

such as packaging, printing, and hygiene products. Despite the digitalization trend, paper-based products continue to play a crucial role in various sectors, offering 

sustainable, versatile, and cost-effective solutions. 

 Middle East Stationery Market has witnessed substantial growth in the past few years owing to surging brand awareness coupled with growing employment, increasing 
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disposable income, growing youth population, and improving economic conditions. Furthermore, the changing preference, product innovation, and growing 

government initiatives towards education by increasing investment and improving education structure in the region would further propel the demand for the stationery 

market in the Middle East.  

 Writing and note-taking on paper have been deeply ingrained in the culture and education systems of many countries in the Middle East & Africa. In classrooms, paper-

based products like notebooks, textbooks, and writing materials remain essential for teaching and learning. Paper-based stationery products are generally more 

accessible and affordable than digital alternatives, making them the preferred choice for a vast majority of the population.  

 Paper-based products offer practicality and versatility as they can be easily carried, do not require charging, and can be used in various environments, including areas 

with limited electricity or technological infrastructure. Many consumers have a strong cultural attachment to paper-based stationery products. The tactile experience of 

writing on paper, especially in calligraphy, and the aesthetic appeal of well-crafted paper materials contribute to their continued popularity.  

 Governments across the region are increasingly adopting policies to reduce plastic usage, opening up opportunities for paper-based alternatives. For example, bans on 

single-use plastics in countries like Kenya, Tanzania, and Rwanda create a growing market for paper-based packaging. Also, there is growing interest in producing 

innovative paper-based products that cater to new consumer preferences, such as biodegradable packaging, moisture-resistant paper for food packaging, and 

enhanced print quality paper for high-end publications. 

 While recycling rates have historically been low, countries like South Africa have made substantial progress in boosting paper recycling. In 2020, South Africa recycled 

over 70% of its paper waste, making it a leader in recycling within the continent. As part of Saudi Arabia's Vision 2030 initiative, the country aims to drastically reduce 

waste and increase recycling efforts. Paper recycling is a core component of these efforts, with plans to set up more advanced recycling facilities to process paper waste 

across the kingdom. 
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7.4.3 Market Size and Forecast, By Types 

 Table 8: Middle East & Africa Paper-based Products Market Size and Forecast, By Types (2018 to 2029F) (In USD Billion) 

Year 2018 2023 2024E 2029F 
Historical CAGR 

(2018-2023) 

Forecast CAGR 

(2024-2029) 

Notebooks and Notepads 3.739 4.226 4.372 5.289 2.48% 3.89% 

Diaries and Journals 0.075 0.090 0.094 0.125 3.70% 5.83% 

Loose Leaf Paper 0.086 0.102 0.108 0.140 3.50% 5.40% 

Printing paper & copies market 0.851 1.029 1.087 1.457 3.89% 6.04% 

Others 
(Envelopes and Mailing Supplies, Folders and Files, Sticky 

Notes and Memo Pads, Calendars and Planners,  Copies Paper) 0.696 0.821 0.860 1.103 3.34% 5.09% 

Total 5.447 6.268 6.521 8.114 - - 

Source: Bonafide Research  

Key Take Ways 

  

 The demand for notebooks and notepads remains strong in the Middle East & Africa (MEA) region, primarily driven by the education and office sectors. These products 

are essential tools in schools, universities, and professional environments for note-taking, organization, and daily tasks. As education systems in countries like South 

Africa, Nigeria, and Egypt expand, the need for notebooks continues to grow, especially in areas where digital access is limited.  

 The market for diaries and journals in the MEA region is driven by both personal and professional use. Many people prefer traditional paper diaries for planning and 

organizing their daily activities, and the market benefits from cultural trends that value handwritten records, especially in the Middle East. Diaries are popular among 

professionals for scheduling, while journals are used by individuals for personal reflection, goal setting, and creative writing. The corporate gifting culture also boosts 

the demand for high-quality diaries, especially during the holiday season or for business events. 

 Loose leaf paper serves as a versatile and widely used product across schools, offices, and homes in the MEA region. It offers flexibility for organizing notes and 

documents in binders and is an essential tool for students, especially in countries where traditional paper-based learning is still dominant. In office environments, loose 

leaf paper is used for reports, internal memos, and drafting notes. This segment has seen consistent demand, particularly in the education sector. However, it is not 
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immune to the growing trend of digitization. Many schools and offices are increasingly adopting tablets and computers, reducing the need for loose leaf paper.  

 Printing paper is another significant segment in the MEA paper-based products market. It caters to a wide range of industries, including publishing, advertising, 

government institutions, and offices. Despite the digital shift, the need for printed materials such as brochures, flyers, and official documents remains high. The retail 

and advertising industries, in particular, are major consumers of printing paper, using it for promotional campaigns, product catalogs, and marketing materials.  

 The other paper-based products category, which includes envelopes, mailing supplies, folders, sticky notes, and memo pads, continues to see steady demand in the 

MEA region. These products are widely used in offices, educational institutions, and personal settings. Envelopes and mailing supplies are particularly important in the 

corporate sector, where formal communication still often requires hard copies of documents. Folders and files are essential for organization, while sticky notes and 

memo pads remain popular for quick reminders and short notes in both professional and personal environments. 

 Calendars and planners, especially printed desk and wall calendars, continue to enjoy a niche market, particularly in regions where traditional time-keeping methods 

are preferred. Copy paper remains a staple in offices and schools, used for printing documents, assignments, and reports.  
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7.5 Middle East & Africa Writing Instruments Market Outlook 

7.5.1 Market Size By Value 7.5.2 Market Share By Country 

 
 

Source: Bonafide Research Source: Bonafide Research 

Figure 9: Middle East & Africa Writing Instruments Market Size By Value (2018, 2023 & 
2029F) (in USD Billion) 

Figure 10: Middle East & Africa Writing Instruments Size By Country (2023) 

 

Key Take Ways   

 The Middle East & Africa writing instruments market was valued at USD 2.63 Billion in 2023 which is projected to reach USD 3.93 Billion by 2029, with expected CAGR of 

6.97% by 2024-29. From students to professionals, writing instruments such as pens, pencils, markers, and highlighters remain vital tools for daily use in education, 

offices, and personal activities. The market is seeing steady growth, driven by cultural, educational, and business factors, as well as rising interest in premium and 

environmentally sustainable writing products. 

 In Middle East & Africa, governments and private entities have been actively investing in educational infrastructure and initiatives to improve literacy rates and provide 
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quality education to their citizens. As the number of schools, colleges, and universities increases, so does the demand for stationery products like notebooks, writing 

instruments, and art supplies. Also, the economic development in the MEA region has attracted foreign investments and bolstered the growth of businesses and 

corporations. The expanding office and corporate sector have led to an increased need for stationery products such as pens, folders, binders, and desk accessories. 

Additionally, with remote work becoming more common, the demand for stationery products used in home offices has also witnessed a surge.  

 The office sector in the UAE employs 64% of the country’s workforce and contributes to over half of the nation’s GDP. In 2024, Dubai is expected to expand its office 

space by an additional 44,000 square meters, while Abu Dhabi plans to add 112,000 square meters. In Qatar, an additional 350,000 square meters of additional office 

space is planned this year. A growing number of multinational corporations are choosing Riyadh as the location for their regional headquarters, where office occupancy 

levels are currently around 98%. Over the next three years, it is predicted that 676,000 square meters of office space will be added in Saudi Arabia’s capital, while 

demand for office space in Jeddah is also growing. 

 In the Middle East, writing instruments hold cultural significance, particularly fountain pens and other luxury items, which are often given as corporate gifts or personal 

mementos. High-end brands cater to a niche market for premium writing instruments, which are considered symbols of status and professionalism. This trend is 

especially prominent in the UAE, Saudi Arabia, and other Gulf nations where luxury goods are highly valued. Artists, designers, and students across the region 

increasingly demand specialized writing instruments such as fine-liner pens, colored pencils, and markers. The creative industry is growing in urban centers like 

Johannesburg, Lagos, and Dubai, where artistic professionals require high-quality tools for their work. 

 In the Middle East, writing instruments, especially luxury pens, are popular corporate and personal gifts. These are often given during business transactions, 

conferences, and special occasions, boosting the sales of high-end brands. The market is seeing growth in demand for multi-functional writing instruments, such as pens 

that combine writing with touch-screen styluses or include extra features like erasers, highlighters, or even USB drives. 
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7.5.3 Market Size and Forecast, By Types 

 Table 9: Middle East & Africa Writing Instruments Market Size and Forecast, By Types (2018 to 2029F) (In USD Billion) 

Year 2018 2023 2024E 2029F 
Historical CAGR 

(2018-2023) 

Forecast CAGR 

(2024-2029) 

Writing Pen 
(Ball Point Pen, Gel Pen, Fountain Pen, Others) 

1.116 1.372 1.456 1.994 4.22% 6.49% 

Pencil 
(Graphite Pencil, Mechanical Pencil) 

0.805 1.030 1.101 1.567 5.04% 7.32% 

Highlighters & Markers 0.099 0.133 0.143 0.215 5.98% 8.39% 

Others 
(Chalk, Correction Pens, Multifunction Pens, Brush Pens) 

0.082 0.098 0.105 0.154 3.56% 7.97% 

Total 2.102 2.632 2.806 3.931 - - 

Source: Bonafide Research  

Key Take Ways 

  

 Pens are essential in the Middle East & Africa (MEA) writing instruments market, with various types catering to diverse consumer needs. Ballpoint pens dominate due 

to their affordability, durability, and practicality. These pens are used extensively in schools, offices, and personal settings. Their oil-based ink dries quickly and writes 

smoothly on various surfaces, making them suitable for quick, everyday tasks. Gel pens, on the other hand, have seen a rise in popularity among students and creative 

professionals due to their smooth writing experience and vibrant ink colors. Fountain pens, though niche, hold significant cultural and symbolic value in the Middle 

East. These pens are often considered luxury items and are given as gifts, particularly in corporate settings. 

 Pencils are another vital category in the MEA writing instruments market, especially within the education sector. Graphite pencils are essential in classrooms across the 

region, where they are used for writing, drawing, and drafting. Their erasable nature makes them indispensable for students and teachers alike. Graphite pencils are 

also widely used in creative professions, such as architecture and design, where precision is key. Mechanical pencils are gaining popularity in urban centers, 

particularly in professional environments where precision and cleanliness are valued. Unlike traditional pencils, mechanical pencils offer the convenience of refillable 

leads and consistent sharpness, making them ideal for technical drawing, engineering, and drafting. 
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 The demand for highlighters and markers continues to grow in the MEA region, driven by both educational and professional needs. Highlighters are essential tools for 

students, helping them emphasize important information in textbooks and notes. Brightly colored highlighters are particularly popular among high school and 

university students during exam preparation periods. In offices, highlighters are commonly used for organizing and categorizing documents, especially in fields like law, 

accounting, and business management, where reviewing large amounts of text is required. 

 Markers, including permanent and whiteboard markers, are widely used in offices, educational institutions, and creative industries. Whiteboard markers are 

indispensable in classrooms and meeting rooms, where they enable quick, dynamic presentations. Permanent markers, on the other hand, find use in creative 

industries, retail, and warehouses for labeling and artwork. The growing trend of creative workspaces, particularly in urban areas like Dubai and Johannesburg, is also 

driving the demand for specialized markers used in design and art projects. 

 Based on the others category, chalk is still widely used in schools, particularly in rural areas where traditional blackboards remain common. Although whiteboards are 

becoming more prevalent, especially in urban schools and offices, chalk continues to serve as an affordable and practical tool for education in many parts of the region. 

Correction pens are essential in both educational and professional environments, allowing users to quickly and easily correct written mistakes. These pens are 

commonly used in schools by students and in offices for editing handwritten documents or forms. Their compact size and ease of use make them a practical addition to 

any writing toolkit. 

 Multifunction pens, which combine writing tools such as pens, pencils, and styluses, are gaining popularity in the MEA region. These pens are particularly useful for 

professionals who need multiple writing options in one tool, offering convenience and versatility. Stylus pens, in particular, are becoming more relevant as the use of 

digital devices grows, especially in urban centers where tablets and smartphones are commonly used for note-taking and drawing. Brush pens are increasingly popular 

among artists and calligraphers in the region. These pens offer the flexibility of traditional brushes with the convenience of a pen, making them ideal for calligraphy, 

illustration, and other forms of creative expression. As the demand for creative tools rises, particularly in the growing art communities of cities like Lagos, Cairo, and 

Cape Town, brush pens are becoming a key product in the creative sector. 
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7.6 Middle East & Africa Arts & Crafts Market Outlook 

7.6.1 Market Size By Value 7.6.2 Market Share By Country 

 
 

Source: Bonafide Research Source: Bonafide Research 

Figure 11: Middle East & Africa Arts & Crafts Market Size By Value (2018, 2023 & 2029F) (in 
USD Billion) 

Figure 12: Middle East & Africa Arts & Crafts Market Size By Country (2023) 

 

Key Take Ways   

 The Middle East & Africa art & craft products market was valued at USD 3.08 Billion in 2023 which is projected to reach USD 4.51 Billion by 2029, with expected CAGR of 

6.62% by 2024-29. The rich cultural heritage of the MEA region is a significant driver of the art and craft products market. In countries like Morocco, Egypt, and South 

Africa, handicrafts and traditional art forms are deeply embedded in society. These products are not only part of the cultural fabric but also a major source of income 

for artisans, particularly in tourist areas where handmade crafts are sold as souvenirs.  

 The demand for traditional materials, such as natural dyes, handcrafted textiles, and indigenous beads, remains strong. Traditional methods of learning, calligraphy, and 
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artistic expression often involve paper-based materials, creating a strong preference for these products. The Middle East & Africa have a rich tradition of art and craft, 

and paper serves as a primary medium for various forms of artistic expression, such as drawing, painting, and origami. 

 The Middle East & Africa (MEA) art & craft products market is witnessing significant growth, driven by cultural heritage, the rise of creative industries, and increasing 

consumer interest in DIY (do-it-yourself) projects. Art and craft products, which include a wide range of materials such as paints, canvases, brushes, papers, fabrics, and 

crafting tools, are essential for schools, creative professionals, hobbyists, and artisans throughout the region. The growing demand for both traditional and modern 

crafting products is shaping the market, supported by a mix of cultural pride and global trends. 

 The art and craft products market in MEA is diverse, catering to both professional artists and hobbyists. In countries such as South Africa, Nigeria, Egypt, and the UAE, 

the growth of creative industries, art galleries, and tourism has fostered demand for high-quality art materials. Meanwhile, the region’s rich cultural heritage, seen in 

handicrafts, traditional art forms, and vibrant textile arts, ensures a steady demand for crafting products. 

 In addition to the professional sector, there has been a growing interest in art and craft among amateurs and DIY enthusiasts. This surge is largely due to the rise of 

social media platforms like Instagram and Pinterest, where DIY projects and handmade crafts are popular trends. The increasing availability of affordable craft materials 

through e-commerce platforms has further expanded this market. 

 The rise of creative industries in urban centers is fueling demand for high-quality art and craft supplies. Cities like Dubai, Johannesburg, Lagos, and Cairo have become 

hubs for creative professionals, including artists, designers, and craftsmen. These cities host numerous art exhibitions, festivals, and workshops that promote local 

talent and attract international attention. The growth of e-commerce in the MEA region is making art and craft products more accessible to a broader audience. Online 

platforms are offering a wide range of products, from basic art supplies to specialized craft materials, often at more competitive prices than traditional retailers. This 

expansion is opening up the market to hobbyists and professionals alike, who can now easily source materials for their projects. 
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7.6.3 Market Size and Forecast, By Types 

 Table 10: Middle East & Africa Writing Instruments Market Size and Forecast, By Types (2018 to 2029F) (In USD Billion) 

Year 2018 2023 2024E 2029F 
Historical CAGR 

(2018-2023) 

Forecast CAGR 

(2024-2029) 

Painting and Drawing 
(Canvas & Sketch books, Watercolors, Wax Crayons, Oil Paints, 

Sketch pen, Colored Pencils, Gouache Paints, Acrylic Paints, 
Paint Brushes, Oil Pastels) 

1.268 1.523 1.608 2.147 3.74% 5.96% 

Paper Crafts 
(Colored/construction Paper, Patterned Paper, Others 

(Scrapbooking Paper, Cardstock)) 
0.285 0.360 0.386 0.550 4.79% 7.35% 

Kids Crafts 
(Activity Kits, Science Kits,  Craft Foam, Others (Pom-Poms,  

Pipe cleaners) 
0.253 0.330 0.355 0.523 5.43% 8.07% 

Arts and Crafts Tools 
(Glue (Glue Sticks, Liquid Glue, Glue Guns), Tapes (Masking 

Tape, Washi Tape, Double-sided Tape), Scissor and craft 
scissor, Staplers and Staples, Craft Knives/Punching 

0.313 0.401 0.431 0.628 5.12% 7.81% 

Others 
(Sewing and Fabric, Decorative Items, Beading and Jewelry 

Making Supplies, Modeling and Sculpting Materials) 
0.384 0.468 0.495 0.662 4.02% 6.01% 

Total 2.503 3.083 3.274 4.511 - - 

Source: Bonafide Research  

Key Take Ways 

  

 The painting and drawing category includes a wide range of products such as paints, brushes, sketchbooks, and drawing tools. In countries like the UAE and South 

Africa, there has been a notable rise in art schools, workshops, and galleries, fostering an environment that encourages budding artists to explore their creativity. 

Acrylic paints, watercolors, and oil paints are among the most sought-after items, catering to both professional artists and hobbyists alike.  

 The availability of high-quality brushes and various surfaces, such as canvases and specialty papers, is essential for artists looking to produce professional-grade work. 
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The increasing number of art exhibitions and cultural festivals throughout the region further supports the demand for painting and drawing supplies, as these events 

often inspire creativity and participation in the arts.  

 The paper crafts category encompasses a variety of activities, including scrapbooking, card making, origami, and other decorative paper projects. This segment is 

particularly popular among DIY enthusiasts and crafters who enjoy personalizing gifts and home décor. In the MEA region, there is a rich tradition of paper crafts that 

reflects local cultures and histories, enhancing the appeal of these products. The demand for high-quality craft papers, specialty adhesives, cutting tools, and 

embellishments has increased as more people engage in paper crafting as a hobby. Workshops and craft fairs dedicated to paper arts have emerged in several cities, 

allowing enthusiasts to learn new techniques and share ideas.  

 The kid’s crafts segment is thriving in the MEA writing instruments market, fueled by a growing awareness of the importance of creativity in childhood development. 

Parents and educators increasingly recognize that arts and crafts activities can enhance fine motor skills, foster creativity, and encourage self-expression among 

children. This category includes a wide variety of products designed specifically for young crafters, such as washable markers, crayons, craft kits, and safe, easy-to-use 

crafting materials. Schools and community centers often organize arts and crafts workshops for children, introducing them to different mediums and techniques. The 

demand for fun, educational craft supplies is on the rise, with many brands focusing on eco-friendly and non-toxic products to ensure safety for younger users.  

 The arts and crafts tools category is essential for both amateur and professional creators, encompassing a wide array of tools that enhance the crafting experience. This 

segment includes brushes, cutting tools, scissors, adhesives, and various other implements necessary for completing a wide range of art and craft projects. In the MEA 

region, there is a growing trend of consumers seeking high-quality tools that provide precision and durability, reflecting a broader shift towards investing in reliable 

crafting equipment. The demand for multifunctional tools that cater to various crafts, such as combined cutting and scoring devices, is increasing as crafters look for 

efficiency and versatility.  

 The Others category in the MEA writing instruments market encompasses a diverse range of products that cater to various crafting needs beyond traditional paper and 

paint. This segment includes sewing and fabric supplies, decorative items, beading and jewelry-making materials, as well as modeling and sculpting supplies. The 

sewing and fabric sector is witnessing resurgence, driven by the popularity of fashion design and quilting among hobbyists and professionals. With a rich textile 

heritage, many countries in the region, such as Morocco and Egypt, are known for their intricate fabric arts, further boosting demand for quality sewing materials. The 

decorative items segment includes embellishments like ribbons, stickers, and sequins, which are essential for adding personal flair to various projects.   
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7.7 Middle East & Africa Other Stationery Products Market Outlook 

7.7.1 Market Size By Value 7.7.2 Market Share By Country 

 
 

Source: Bonafide Research Source: Bonafide Research 

Figure 13: Middle East & Africa Other Stationery Products Market Size By Value (2018, 2023 
& 2029F) (in USD Billion) 

Figure 14: Middle East & Africa Other Stationery Products Market Size By Country (2023) 

Key Take Ways   

The Middle East & Africa other stationery products market is projected to reach market size of USD 0.743 Billion by 2029 with progressive CAGR of 5.96% by 2024-29. The 

segment includes calculators, pouch & compass box, eraser & sharpener, desk organizer (pen holder, file tray), rulers and measuring devices, pin & clips , rubber bands, 

punching machine, dusters and oddy number stamps & stamp pads etc. As businesses increasingly prioritize organized and efficient workspaces, there’s growing demand 

for desk organizers, file trays, and other office supplies that help streamline workflow and enhance productivity. With the rise of SMEs and home offices, especially post-

pandemic, there is an increased need for affordable yet functional stationery products like calculators, rulers, and measuring devices. These products are essential for basic 

office operations and are seeing higher demand as more businesses establish or expand their operations. 
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8 Strategic Recommendations  

 

Key markets expansion: Before entering the MEA stationery market, companies should first focus on 

emerging markets outside of the region, such as the US, China, Germany, Japan, and India, where market 

size is huge. These countries have growing middle classes and robust demand for both affordable and 

premium stationery products, offering valuable insights and experience in handling diverse consumer 

preferences. In the Middle East, for high-price point products, focus on the UAE, Qatar, and Saudi Arabia, 

where there is strong demand for premium stationery. For quality-focused offerings, target markets like 

Egypt, South Africa, and Kenya, which prioritize durability and functionality at more affordable prices. In 

case of Middle East, UAE, Saudi Arabia, South Africa, Egypt, and Nigeria are high-potential markets within 

the region. Countries like Kenya, Ethiopia, Morocco, and Ghana are seeing growth in education and 

business sectors, providing potential new opportunities. After penetrating into high-potential markets 

company should focus entering into fastest growing market as well. 

Localized product portfolio: Designing stationery that reflects local culture, such as incorporating Islamic 

art or Arabic calligraphy into product designs, can make your products more appealing. Additionally, 

providing product instructions and packaging in both English and Arabic will enhance accessibility for a 

broader audience. Capitalize on the growing interest in DIY projects and creative hobbies by offering a 

wide range of arts and crafts supplies tailored to local artistic traditions and trends. 

Distribution strategy: Partnering with established local distributors will help navigate the region’s 

logistical challenges and expand product reach. Al Harithy, Office Rock, Al-Motahida, Stationery World, 

Exacompta Clairefontain and Viking Direct  are some major distributors in the MEA (Middle East & Africa) 

stationery market. Companies entering the MEA stationery market can enhance customer loyalty and 
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brand visibility by focusing on cross-product opportunities and correlated markets. By offering bundled 

products or cross-promotions with complementary items, companies can tap into broader consumer 

needs. For example, offering a "back-to-school" kit with notebooks, pens, and other essential items can 

attract parents and students at key times of the year. Additionally, a free kit strategy can drive long-term 

customer engagement. Just as diaper companies distribute free samples in hospitals when a child is born, 

stationery companies can offer free "first-day-of-school" kits. These kits could include basic stationery 

items for new students, helping the brand form an early connection with families. Such initiatives not only 

drive initial sales but also encourage ongoing brand loyalty as customers associate the brand with 

memorable life events. 

Brand awareness and marketing: Social media platforms like Instagram, TikTok, and Facebook are widely 

popular and can be leveraged for targeted ad campaigns. Educational campaigns, such as partnering with 

schools or offering free stationery samples, can introduce your products to a wide demographic. 

Additionally, sponsoring local events, art competitions, or educational conferences can increase brand 

exposure and establish your company as a key player in the stationery market. 

Sustainability initiatives: Offering eco-friendly stationery made from recycled or biodegradable materials 

can help differentiate your brand from competitors. Consumers, especially in urban centers, are 

increasingly drawn to companies that prioritize sustainability. Highlighting certifications like FSC (Forest 

Stewardship Council) on paper products or promoting refillable and reusable options will resonate with 

environmentally conscious buyers. While it may not be feasible to completely eliminate the use of wood 

in stationery manufacturing, companies can significantly improve their sustainability efforts by prioritizing 

tree planting initiatives. This could involve partnering with environmental organizations to plant trees for 
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every product sold or creating products made from sustainably sourced wood and recycled materials 

Customer loyalty programs: Introducing customer loyalty programs that reward frequent or bulk 

purchases can encourage repeat business, particularly in the corporate and educational sectors, where 

large orders are common. For instance, offering discounts, special deals, or exclusive access to new 

products for loyal customers can create stronger customer relationships. Additionally, corporate buyers 

may be interested in customized stationery with their branding, which could be an added incentive for 

repeat purchases. 

Tapping into the corporate gifting culture: In many parts of the Middle East, corporate gifting is a 

common practice, particularly around religious holidays like Ramadan and Eid. Developing high-quality, 

customizable stationery gift sets tailored for corporate clients could tap into this lucrative market. Offering 

luxury items like leather-bound notebooks, premium pens, or personalized planners with corporate 

branding could appeal to large businesses looking for premium gifts for employees or partners. Companies 

can consider forming partnerships or barter systems with sweets retailers or brands to create exclusive 

corporate or gifting boxes. These co-branded gifting boxes can be marketed as thoughtful gifts for 

holidays, corporate events, or celebrations, appealing to both business and individual customers. 

Regional Trade Fairs and Exhibitions: Participating in regional trade fairs, such as the Dubai Paperworld 

Middle East or the South African International Trade Exhibition (SAITEX), can be an excellent way to 

showcase your products to a wide audience, including distributors, retailers, and corporate buyers. Trade 

shows provide the opportunity to network with key stakeholders, assess market trends, and gain valuable 

feedback on your products. 
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Related Markets 
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9 Middle East & Africa Pulp & Paper Market Outlook 

9.1 Market Size By Value 9.2 Market Share By Country 

 
 

Source: Bonafide Research Source: Bonafide Research 

Figure 15: Middle East & Africa Pulp & Paper Market Size By Value (2018, 2023 & 2029F) (in 
USD Billion) 

Figure 16: Middle East & Africa Pulp & Paper Market Size By Country (2023) 

 

Key Take Ways   

 The Middle East & Africa pulp & paper market was valued at USD 16.28 Billion in 2023 which is projected to reach USD 19.47 Billion by 2029, with expected CAGR of 

3.06% by 2024-29. The Middle East & Africa region has historically been reliant on imports for its pulp and paper products. However, this is changing as several 

countries invest in establishing domestic production capabilities. Countries such as South Africa, Egypt, and Turkey are leading the way with significant investments in 

modernizing their pulp and paper manufacturing processes. South Africa stands out as a major player, with a well-established pulp and paper sector. The country has 

several large mills producing a wide range of paper products, including newsprint, containerboard, and specialty papers. 
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 The industry is increasingly focusing on sustainability. Companies are adopting environmentally friendly practices, such as using renewable energy sources, 

implementing waste recycling programs, and sourcing wood from sustainably managed forests. This shift is partly driven by regulatory pressures and rising consumer 

awareness regarding environmental issues. The MEA region's population is expected to continue growing, leading to increased demand for packaging materials, 

hygiene products, and educational materials. 

 Countries like Nigeria and Kenya are experiencing rapid urbanization, which is projected to increase demand for packaging and sanitary products. This trend significantly 

impacts the growth of the pulp and paper industry. Many countries in the region are beginning to implement recycling initiatives to support sustainable practices in the 

pulp and paper industry. For instance, Egypt has programs aimed at increasing the recycling rate of paper and cardboard. The industry is diversifying its product 

offerings to include biodegradable packaging and specialty papers, catering to the growing consumer preference for environmentally friendly products. 
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9.3 Market Size and Forecast, By Category 

 Table 11: Middle East & Africa Pulp & Paper Market Size and Forecast, By Category (2018 to 2029F) (In USD Billion) 

Year 2018 2023 2024E 2029F 
Historical CAGR 

(2018-2023) 

Forecast CAGR 

(2024-2029) 

Wrapping & Packaging 8.336 8.934 9.162 10.461 1.39% 2.69% 

Printing & Writing 3.046 3.336 3.445 4.077 1.84% 3.42% 

Sanitary 1.220 1.345 1.393 1.671 1.97% 3.71% 

News Print 0.686 0.748 0.771 0.904 1.72% 3.24% 

Others 1.767 1.917 1.983 2.361 1.64% 3.55% 

Total 15.056 16.279 16.753 19.473   

Source: Bonafide Research  

Key Take Ways 

  

 The wrapping and packaging segment of the pulp and paper industry in the Middle East and Africa is experiencing robust growth, largely driven by the booming e-

commerce sector and the rising demand for sustainable packaging solutions. As consumer preferences shift toward environmentally friendly options, manufacturers are 

innovating to create biodegradable and recyclable packaging materials. This segment includes a wide range of products such as corrugated boxes, paper bags, and 

flexible packaging. 

 The printing and writing segment has encountered significant challenges in recent years, primarily due to the digital transformation and the declining demand for 

traditional paper products such as office supplies and stationery. However, this segment still remains vital, particularly for high-quality printing applications. It 

encompasses products like copier paper, notebooks, and specialty papers, which cater to niche markets that continue to value physical documents and print materials.  

 The sanitary products segment, which includes tissue paper and hygiene items, is witnessing significant growth in the Middle East and Africa due to heightened 

awareness of health and hygiene, particularly in the aftermath of the COVID-19 pandemic. With urban populations expanding and lifestyles changing, consumers are 

increasingly prioritizing hygiene products such as toilet paper, paper towels, and facial tissues. This surge in demand is prompting manufacturers to enhance production 

capacities and explore sustainable sourcing options, including the use of recycled paper and alternative raw materials like bamboo.  

 The newsprint segment of the pulp and paper industry is currently facing significant challenges due to the rapid digitalization of news media, resulting in a decline in 
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demand for printed newspapers and magazines. As more consumers turn to online platforms for news consumption, traditional publishers are reducing their print runs 

or transitioning to digital formats, affecting overall production volumes. Despite these challenges, there remains a niche market for regional and local publications that 

continue to rely on newsprint for their operations.  

 The others category within the pulp and paper industry encompasses a diverse range of specialty products, including filter papers, absorbent papers, and packaging 

materials for food and beverages. This segment is gaining traction as industries recognize the unique applications and benefits of specialized paper products. The 

demand for these items is growing in response to specific market needs, including food safety and convenience. 
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10 Middle East & Africa Book Market Outlook 

10.1 Market Size By Value 10.2 Market Share By Country 

 
 

Source: Bonafide Research Source: Bonafide Research 

Figure 17: Middle East & Africa Book Market Size By Value (2018, 2023 & 2029F) (in USD 
Billion) 

Figure 18: Middle East & Africa Book Market Size By Country (2023) 

 

Key Take Ways   

 The Middle East & Africa book market was valued at USD 9.15 Billion in 2023 which is projected to reach USD 10.65 Billion by 2029, with expected CAGR of 2.60% by 

2024-29. The rise of e-books and digital content has transformed the way books are consumed in the MEA region. With increasing internet penetration and smartphone 

usage, digital publishing is becoming more prevalent. Publishers are adapting to this trend by offering e-books, audiobooks, and subscription services, catering to a 

tech-savvy audience that seeks convenience and accessibility. 
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regional stories, folklore, and contemporary issues, which resonate with local readers. This trend has led to a surge in literary festivals and book fairs that promote local 

authors and their works. The rise of e-commerce platforms and digital publishing is making books more accessible. For instance, platforms like Jamalon and Kotobna in 

the Middle East and OkadaBooks in Africa are gaining traction. 

 Several governments in the MEA region are recognizing the importance of literature and education in national development. Initiatives such as funding for local 

authors, promoting reading programs, and hosting international book fairs are being implemented to boost the book industry. Countries like the United Arab Emirates, 

Egypt, and South Africa have made significant investments in promoting their literary heritage and supporting the publishing sector. 

 The self-publishing movement is gaining momentum, thanks to platforms that allow authors to publish their works independently. This democratization of publishing is 

empowering authors to share their stories without the constraints of traditional publishing houses. As a result, a diverse range of voices and narratives is emerging, 

enriching the literary landscape. 

 In addition to that, the integration of multimedia elements into books, such as augmented reality (AR) and interactive content, is a growing trend. This innovation 

enhances the reading experience, particularly for educational and children's books. Publishers are beginning to experiment with multimedia storytelling, which can 

engage younger readers and make literature more appealing in a tech-driven world. 

 The demand for diverse genres, including graphic novels, self-help, and non-fiction, is on the rise. Publishers can capitalize on this trend by diversifying their catalogs 

and catering to varied interests. Additionally, promoting genres that reflect local cultures, histories, and narratives can attract a broader audience and strengthen 

community ties. 
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10.3 Market Size and Forecast, By Types 

 Table 12: Middle East & Africa Book Market Size and Forecast, By Types (2018 to 2029F) (In USD Billion) 

Year 2018 2023 2024E 2029F 
Historical CAGR 

(2018-2023) 

Forecast CAGR 

(2024-2029) 

Educational 4.775 5.100 5.185 5.695 1.33% 1.89% 

Science 0.657 0.727 0.747 0.868 2.04% 3.03% 

History 0.374 0.411 0.422 0.488 1.91% 2.92% 

Fantasy 0.910 1.020 1.054 1.257 2.29% 3.58% 

Romance 0.683 0.760 0.784 0.926 2.16% 3.38% 

Others 0.970 1.129 1.172 1.414 3.08% 3.84% 

Total 8.370 9.148 9.364 10.647 - - 

Source: Bonafide Research  

Key Take Ways 

  

 The educational book market in the Middle East and Africa (MEA) is essential for fostering literacy and academic achievement, particularly as many countries focus on 

improving their education systems. With significant investments from governments and private organizations aimed at enhancing educational outcomes, the demand 

for textbooks, academic resources, and supplementary materials is steadily increasing. Publishers are responding by developing a wide range of materials that cater to 

different educational levels, from primary school to higher education. This focus on education is not only about imparting knowledge but also about preparing a skilled 

workforce for the future.  

 The science book market in the MEA region is gaining momentum, reflecting a growing interest in STEM (science, technology, engineering, and mathematics) fields 

among students, educators, and the general public. As countries strive to diversify their economies and promote scientific inquiry, there is a heightened demand for 

literature that explores scientific concepts, research findings, and technological advancements. Publishers are increasingly producing materials that bridge the gap 

between theoretical knowledge and practical application, helping to cultivate a culture of innovation and critical thinking.  

 History books hold a significant place in the MEA book market, as readers seek to understand the rich and complex narratives that shape their cultural identities and 

societal issues. Both scholarly works and accessible narratives explore various aspects of the region's past, from ancient civilizations to modern political developments. 
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This genre caters to a diverse audience, including students, history enthusiasts, and those interested in exploring their heritage. The exploration of local histories not 

only fosters a sense of belonging but also encourages critical reflection on contemporary challenges. Additionally, the rising interest in historical fiction has enabled 

authors to creatively reinterpret historical events, making them relatable and engaging for modern readers. This genre serves as a bridge between the past and 

present, enabling readers to contextualize current events within their historical frameworks. 

 The fantasy genre is carving out a niche in the MEA book market, particularly among younger readers seeking escapism and imaginative storytelling. As interest in local 

narratives grows, more authors are drawing inspiration from regional folklore, mythology, and cultural heritage, offering fresh perspectives that enrich global fantasy 

literature. These works often blend fantastical elements with traditional stories, creating vibrant worlds that resonate with readers while celebrating their cultural 

backgrounds. The success of fantasy literature also reflects a broader shift towards diverse storytelling, as readers increasingly seek representation in the genres they 

consume.  

 Romance novels have established a dedicated readership in the MEA region, reflecting evolving attitudes towards love, relationships, and cultural norms. This genre 

often intertwines personal stories with broader social themes, allowing authors to explore issues such as gender roles, societal expectations, and the complexities of 

modern romance. As readers embrace diverse narratives, contemporary romance literature is increasingly featuring multicultural characters and settings, offering a 

more inclusive portrayal of love. The others category within the MEA book market encompasses a wide variety of genres, including mystery, self-help, graphic novels, 

and poetry, illustrating the eclectic tastes of readers in the region.  

 As literature continues to diversify, publishers are increasingly exploring new genres and formats to cater to varied interests. Mystery and thriller novels are gaining 

popularity, offering readers engaging plots and suspenseful storytelling that keep them on the edge of their seats. Self-help books resonate with individuals seeking 

personal growth, guidance, and motivation, addressing contemporary challenges and aspirations. Graphic novels have also carved out a significant space, appealing to 

younger audiences and those looking for visually engaging narratives. Poetry, too, is experiencing a revival, with both established and emerging poets using their craft 

to express personal and collective experiences.  
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11 Middle East & Africa School Bags Market Outlook 

11.1 Market Size By Value 11.2 Market Share By Country 

 
 

Source: Bonafide Research Source: Bonafide Research 

Figure 19: Middle East & Africa School Bags Market Size By Value (2018, 2023 & 2029F) (in 
USD Billion) 

Figure 20: Middle East & Africa School Bags Market Size By Country (2023) 

 

Key Take Ways   

 The Middle East & Africa school bag market was valued at USD 1.63 Billion in 2023 which is projected to reach USD 2.28 Billion by 2029, with expected CAGR of 5.75% 

by 2024-29. One of the primary drivers of the schoolbag market in the MEA region is the rising enrollment rates in schools. Governments are investing in education, 

leading to more children attending school and requiring appropriate school supplies. This trend is particularly evident in countries like Ethiopia and Nigeria, where 

initiatives to improve education access have resulted in a surge in student populations, consequently increasing the demand for schoolbags. 

 Modern consumers are looking for schoolbags that are not only functional but also stylish. Manufacturers are responding by offering a wide range of designs, sizes, and 
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features to cater to various age groups and preferences. From backpacks with ergonomic designs to rolling bags for ease of transport, the market is expanding to 

include options that meet the diverse needs of students. Additionally, customization and personalization options are becoming popular, allowing students to express 

their individuality through their schoolbags. 

 With the growing integration of technology in education, schoolbags are evolving to accommodate modern needs. Some manufacturers are incorporating features like 

USB charging ports, padded compartments for laptops and tablets, and organizational pockets for electronic accessories. As digital learning tools become more 

prevalent in classrooms, parents are increasingly seeking schoolbags that can support their children's tech needs, leading to innovation in design and functionality. 

 With growing awareness of environmental issues, there is a rising demand for eco-friendly schoolbags made from sustainable materials. Consumers are increasingly 

choosing brands that prioritize environmental responsibility, leading manufacturers to innovate with sustainable designs. Many governments in the MEA region are 

implementing initiatives aimed at improving education, which often include providing school supplies to students. These programs can lead to increased sales in the 

schoolbag market as more children receive support for their educational needs. 
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11.3 Market Size and Forecast, By Types 

 Table 13: Middle East & Africa School Bags Market Size and Forecast, By Types (2018 to 2029F) (In USD Billion) 

Year 2018 2023 2024E 2029F 
Historical CAGR 

(2018-2023) 

Forecast CAGR 

(2024-2029) 

Backpack 0.874 1.022 1.069 1.365 3.17% 5.02% 

Messenger Bag 0.154 0.186 0.197 0.269 3.82% 6.47% 

Laptop bags 0.179 0.219 0.234 0.336 4.07% 7.53% 

Others 0.163 0.207 0.220 0.303 4.91% 6.61% 

Total 1.370 1.633 1.720 2.275 - - 

Source: Bonafide Research  

Key Take Ways 

  

 Backpacks dominate the schoolbag market in the Middle East and Africa, serving as the preferred choice for students of all ages. Their popularity is primarily due to 

their practicality and versatility, providing ample space to carry books, stationery, and personal items. Many backpacks are designed with ergonomic features, such as 

padded straps and back support, which enhance comfort for students who need to carry heavy loads. Additionally, the increasing trend of personalization allows 

students to select designs that reflect their personalities, making backpacks not just functional but also a fashion statement.  

 Messenger bags are carving out a niche within the MEA schoolbag market, particularly among older students and professionals. Known for their stylish appearance and 

practicality, messenger bags offer a more sophisticated alternative to traditional backpacks. They are favored for their ease of access and organizational features, 

including multiple compartments for books, stationery, and electronic devices. As educational institutions increasingly adopt technology in their curricula, the demand 

for messenger bags that accommodate laptops and tablets has grown. These bags often feature adjustable straps for comfort and are available in various materials and 

designs, appealing to students who value both function and aesthetics.  

 The rising prevalence of technology in education has significantly boosted the demand for laptop bags in the MEA schoolbag market. As schools integrate digital tools 

into their learning environments, students are increasingly required to bring their laptops and tablets to class. Laptop bags are specifically designed to provide 

protection and organization for these devices, often featuring padded compartments and additional pockets for accessories like chargers, headphones, and notebooks. 
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This segment of the market appeals to both students and professionals who need to transport their technology securely and stylishly. Manufacturers are responding to 

this demand by offering a wide variety of laptop bags, including sleek designs that can transition seamlessly from school to professional settings.  

 The others category in the MEA schoolbag market encompasses a diverse range of products, including rolling bags, tote bags, and specialized bags for extracurricular 

activities. Rolling bags are particularly popular among younger students and those who may struggle with carrying heavy loads, providing an alternative that combines 

ease of transport with ample storage space. Tote bags are gaining traction as casual, stylish options for students who prefer a more laid-back approach to carrying their 

school supplies. Additionally, specialized bags designed for sports, music instruments, or art supplies are on the rise, reflecting the diverse interests of students beyond 

the classroom.  
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12 Opportunities in other GCC countries 
Table 14: Key information about GCC countries 

Category Saudi Arabia UAE Qatar Kuwait Bahrain Oman 

Popular Malls 

Kingdom Centre 
(Riyadh), Red Sea Mall 
(Jeddah), Al Nakheel 

Mall (Riyadh) 

The Dubai Mall, Mall 
of the Emirates, Yas 

Mall 

Villaggio Mall (Doha), Doha 
Festival City 

Avenues Mall 
(Kuwait City), 360 
Mall (Kuwait City) 

Bahrain City Centre, 
Seef Mall 

Muscat City Centre, Mall 
of Muscat 

Key Retailers 
Office One, Jarir 

Bookstore, Carrefour 
Virgin Megastore, 

Carrefour, Office One 
Al Meera, Carrefour 

Office Depot, Virgin 
Megastore 

Carrefour, Jasmi’s 
Lulu Hypermarket, Al 

Fairuz 

E-Commerce 
Platforms 

Souq (Amazon), 
Noon.com, Carrefour 

Online 

Amazon UAE, 
Noon.com, Carrefour 

Online 

Souq (Amazon), Lulu 
Hypermarket Online 

Xcite by Alghanim 
Electronics, 

Carrefour Online 

Carrefour Online, Lulu 
Hypermarket Online 

Lulu Hypermarket 
Online, Carrefour Online 

Emerging 
Segments 

Corporate & office 
supplies, personalized 

stationery, eco-
friendly products 

Corporate gifting, 
personalized 

products, sustainable 
stationery 

Eco-friendly stationery, 
corporate supplies, school 

materials 

Luxury stationery, 
eco-friendly 

products, corporate 
gifts 

Eco-friendly stationery, 
personalized 

stationery, office 
supplies 

Corporate supplies, 
school materials, 

personalized stationery 

Source: Bonafide Research  
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13 Annexure 

13.1 FAQ`s 

How do I trust your report quality/data accuracy? 

 We provide risk-free purchases; we will help in exploring the structure of market report online or through the telephonic conference without any purchase 

commitment. 

 After 9 years of expertise and process improvements it still takes 4 weeks for us to complete the study. We don’t believe in quality and because of which we have 

43% repeat client ratio.  

 Our portfolio of more than 5000 reports get updated every 500 days and goes over rigorous quality checks. 

 We are an accredited market research company with expertise in 10+ industry verticals. 

 For client testimonials, case studies or additional questions, please reach out to us. 

My research requirement is very specific; can I customize this report? Will there be any additional costs? 

 Yes, we provide free 10% customizations within the scope of the research. Over 50% of our clients request us to customize their reports according to their 

requirements. 

 In case you have not availed of this service as a pre-sale facility, we request you to share the requirements; Clients will be provided with free access to pre-sale 

analyst support to discuss customized requirements and recommendations with our sales team. Based on the same, our research team will provide you with an 

updated scope that has been tailored according to your needs. 

 More than 70% of our client association is based on customized market reports. 

I have a pre-defined budget. Can I buy chapters/sections of this report? 

 We have reports on Global, Regional and Country level which can match your requirements. Moreover, in some cases we have reports on segments as well by 

which you can save your cost.  
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 Though if you want some sections only, you can reach out to us for syndicated & customized market intelligence data as per your budget. We provide our market 

data points and insights regardless of the price point. 

 You also have the option to buy excel & word versions of our reports. You may buy customized market intelligence based on your budget.  

How will I receive this report? 

 The report will be delivered in a PDF and Excel format, along with the license, to you electronically at your registered email address. Moreover, PPT and Word 

formats are also delivered to clients on special requests 

Do you offer post-sales support? 

 Yes, we provide post purchase analyst support Even after the payment has been made and the report has been dispatched, we continue to deliver analyst support 

for 10-12 weeks to our clients in case they have any questions regarding the report. 

13.2 Notes 

 This Table of contents (TOC) is tentative and is subject to further refinement during the course of the research. 

 Enlisted companies represent partial list of market participants Profiles of specific companies if required, shall be added to the report upon request. 

 Company financials and market share is subject to companies reporting sales in public domain and data availability through primary interviews. 

 Market Segmentation or taxonomy is tentative and is subject to change upon further detailed analysis of the target market. 

 Country level coverage in key regions subject to change as per market dynamics in respective regions. 
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13.3 Related Reports 

Global Stationery Products Market Outlook, 2029 

By Region 

 North America Stationery Products Market Outlook, 2029 

 Europe Stationery Products Market Outlook, 2029 

 Asia-Pacific Stationery Products Market Outlook, 2029 

 South America Stationery Products Market Outlook, 2029 

 Middle East & Africa Stationery Products Market Outlook, 2029 

 Global Stationery Products Market Overview, 2024-29 

By Country 

 United States (US), Canada, Mexico 

 Germany, United Kingdom (UK), France, Italy, Spain, Russia 

 China, Japan, India, Australia, South Korea 

 Brazil, Argentina, Colombia 

 United Arab Emirates (UAE), Saudi Arabia, South Africa, Qatar 

Global Paper-based Products Market Outlook, 2029 

By Region 

 North America Paper-based Products Market Outlook, 2029 

 Europe Paper-based Products Market Outlook, 2029 

 Asia-Pacific Paper-based Products Market Outlook, 2029 

 South America Paper-based Products Market Outlook, 2029 

 Middle East & Africa Paper-based Products Market Outlook, 2029 

 Global Paper-based Products Market Overview, 2024-29 

 Global Notebooks & Notepads Market Outlook, 2029 

 Global Printing Paper Market Overview, 2024-29 

 Global Diaries and Journals Market Overview, 2024-29 

 Global Loose Leaf Paper Market Overview, 2024-29 
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By Country 

 United States (US), Canada, Mexico 

 Germany, United Kingdom (UK), France, Italy, Spain, Russia 

 China, Japan, India, Australia, South Korea 

 Brazil, Argentina, Colombia 

 United Arab Emirates (UAE), Saudi Arabia, South Africa, Qatar 

Global Writing Instruments Market Outlook, 2029 

By Region 

 North America Writing Instruments Market Outlook, 2029 

 Europe Writing Instruments Market Outlook, 2029 

 Asia-Pacific Writing Instruments Market Outlook, 2029 

 South America Writing Instruments Market Outlook, 2029 

 Middle East & Africa Writing Instruments Market Outlook, 2029 

 Global Writing Instruments Market Overview, 2024-29 

 Global Writing Pen Market Outlook, 2029 

 Global Ball Point Pen Market Overview, 2024-29 

 Global Fountain Pen Market Overview, 2024-29 

 Global Pencil Market Outlook, 2029 

 Global Mechanical Pencil Market Overview, 2024-29 

 Global Highlighters & Markers Market Overview, 2024-29 

By Country 

 United States (US), Canada, Mexico 

 Germany, United Kingdom (UK), France, Italy, Spain, Russia 

 China, Japan, India, Australia, South Korea 

 Brazil, Argentina, Colombia 

 United Arab Emirates (UAE), Saudi Arabia, South Africa, Qatar 

Global Art & Craft products Market Outlook, 2029 

By Region 

 North America Art & Craft products Market Outlook, 2029 

 Europe Art & Craft products Market Outlook, 2029 

 Asia-Pacific Art & Craft products Market Outlook, 2029 

 South America Art & Craft products Market Outlook, 2029 
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 Middle East & Africa Art & Craft products Market Outlook, 2029 

 Global Art & Craft products Market Overview, 2024-29 

 Global Watercolors Market Overview, 2024-29 

 Global Wax Crayons Market Overview, 2024-29 

 Global Oil Paints Market Overview, 2024-29 

 Global Sketch pen Market Overview, 2024-29 

 Global Colored Pencils Market Overview, 2024-29 

 Global Acrylic Paints Market Overview, 2024-29 

 Global Paper Crafts Market Overview, 2024-29 

 Global Kids Crafts Market Overview, 2024-29 

 Global Glue Market Overview, 2024-29 

 Global Staplers and Staples Market Overview, 2024-29 

By Country 

 United States (US), Canada, Mexico 

 Germany, United Kingdom (UK), France, Italy, Spain, Russia 

 China, Japan, India, Australia, South Korea 

 Brazil, Argentina, Colombia 

 United Arab Emirates (UAE), Saudi Arabia, South Africa, Qatar 

Other related markets 

By Region 

 Global Calculators Market Overview, 2024-29 

 Global Erazer & Pencil Sharpeners Market Overview, 2024-29 

 Global Desk organizer (Pen Holder,  File tray) Market Overview, 2024-29 

 Global Interactive Whiteboard Market Outlook, 2029 

 Global Whiteboard Market Overview, 2024-29 

 Global Rubber Stamp Market Overview, 2024-29 

Global Book Market Outlook, 2029 

By Region 

 North America Book Market Outlook, 2029 

 Europe Book Market Outlook, 2029 

 Asia-Pacific Book Market Outlook, 2029 
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 South America Book Market Outlook, 2029 

 Middle East & Africa Book Market Outlook, 2029 

 Global Book Market Overview, 2024-29 

By Country 

 United States (US), Canada, Mexico 

 Germany, United Kingdom (UK), France, Italy, Spain, Russia 

 China, Japan, India, Australia, South Korea 

 Brazil, Argentina, Colombia 

 United Arab Emirates (UAE), Saudi Arabia, South Africa, Kuwait, Qatar 

Global School Bag Market Outlook, 2029 

By Region 

 North America School Bag Market Outlook, 2029 

 Europe School Bag Market Outlook, 2029 

 Asia-Pacific School Bag Market Outlook, 2029 

 South America School Bag Market Outlook, 2029 

 Middle East & Africa School Bag Market Outlook, 2029 

 Global School Bag Market Overview, 2024-29 

By Country 

 United States (US), Canada, Mexico 

 Germany, United Kingdom (UK), France, Italy, Spain, Russia 

 China, Japan, India, Australia, South Korea 

 Brazil, Argentina, Colombia 

 United Arab Emirates (UAE), Saudi Arabia, South Africa, Kuwait, Qatar 

Global Pulp & Paper Market Outlook, 2029 

By Region 

 North America Pulp & Paper Market Outlook, 2029 

 Europe Pulp & Paper Market Outlook, 2029 

 Asia-Pacific Pulp & Paper Market Outlook, 2029 

 South America Pulp & Paper Market Outlook, 2029 

 Middle East & Africa Pulp & Paper Market Outlook, 2029 

 Global Pulp & Paper Market Overview, 2024-29 
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By Country 

 United States (US), Canada, Mexico 

 Germany, United Kingdom (UK), France, Italy, Spain, Russia 

 China, Japan, India, Australia, South Korea 

 Brazil, Argentina, Colombia 

 United Arab Emirates (UAE), Saudi Arabia, South Africa, Kuwait, Qatar 

*We shall offer 20% discount for our existing clients. 
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14 Disclaimer 

I/We agree to the License Terms on behalf of the organization. It shall be binding upon the user on acceptance of the delivery of Bonafide Research's products (including 

research reports, survey data, company profiles, custom research services, and any other product created and owned by Bonafide Research) or consulting assignments by 

Bonafide Research and any of its authorized distributors. The License Terms supersede and replace any other agreement accepted with respect to a prior version of the 

product or service. Unauthorized access or distribution of Bonafide Research's reports will be considered a serious breach of the terms and conditions as stated herewith 

and on Bonafide Research's website. Any violation of which shall be treated as per the applicable laws in India or in the jurisdiction of purchase. The products and services 

offered are the intellectual property of Bonafide Research and are protected by applicable copyright laws, international treaty provisions, and other applicable laws of the 

country in which they are being used. The publisher will keep the purchaser's details confidential. 

No information or part of information can be used for general publication or disclosed to a third party. The contents of this report are based on information generally 

available to the public from sources believed to be reliable and first-hand. Bonafide Research doesn’t make any warranty for the accuracy of the data as these are primarily 

based on interviews and is not responsible for any errors or omissions or for the results obtained from the use of such information, and especially states that it has no 

financial liability whatsoever to the subscribers/users of this report. The information herein, together with all estimates and forecasts, can change without notice. 

All the Figures provided in this document are indicative of relative market size and are strictly for the client’s internal assessment. Transmission and/or reproduction of this 

document by any means or in any form (including photocopying, mechanical, electronic, recording or otherwise) is prohibited without permission of Bonafide Research. 

I/we acknowledge that I/we have read the terms and conditions, disclaimer, and privacy policy listed on the Bonafide Research website and by placing the order online 

through credit card, wire transfer, or any other means, hereby accept the same. 

  


